Pune Model PHC: Logo and Tagline Design
Competition

Brief about Pune Model PHC:

Primary Health Centres (PHCs) are the backbone of rural and semi-urban healthcare in India, providing
essential services free of charge. However, the existing infrastructure is increasingly strained under
growing demand and evolving public health needs. To address this challenge, Pune Zilla Parishad has
launched the Pune Model PHC Project, aimed at modernizing healthcare facilities and creating a patient-
centric, sustainable, and technologically advanced environment.

Key Focus Areas:

1. Infrastructure Development
Upgrading and expanding PHC facilities in line with the latest Indian Public Health

Standards (IPHS) to ensure they are equipped to meet the increasing healthcare needs
of the population.
2. Technology Integration
Deploying state-of-the-art medical equipment and digital systems to enhance service
guality, improve patient outcomes, and ensure operational efficiency and safety.
3. Green PHC Initiatives
Promoting environmentally sustainable practices through:
o Solar electrification
o Rainwater harvesting
o Ayush Garden



Participation Guidelines:

8.
9.

Tagline should be in Marathi.

Please send your entries to punezplogo@gmail.com. Please keep Subject as Logo Design:
Pune Model PHC

Participants should upload the logo in JPEG/ JPG/ PNG format only. The logo should be
designed on a digital platform.

The winner of the competition shall be required to submit the design in an editable and open
file format.

Participants should ensure that the original designs are submitted.

Each entry should submit the detailed logic and explanation of rational and creative thoughts
(not more than 100 words) on designed logo in a soft copy. Logo should be designed in a
colored format. The size of the logo may vary from 5cm*5cm to 30cm*30cm in either portrait
or landscape mode.

The logo should be usable on buildings & on the website/ social media such as
Twitter/Facebook, press releases as well as on printable such as stationery, signage, labels
etc., magazines, commercials, holdings, standees, brochures, leaflets, pamphlets, souvenirs
and other publicity and marketing material for promotion.

The logo image should be in high resolution with minimum 300 DPI.

Logo should look clean (not pixilated or bit-mapped) when viewed on screen at 100%.

10. Entries should not be submitted in compressed or self-extracting formats.
11. The logo design should not be imprinted or watermarked.

Evaluation Criteria:

1. All the entries received would be assessed by a Screening Committee for an initial evaluation.
After such screening, all approved entries would be assessed by a Selection Committee chaired by
Hon. CEO Zilla Parishad, Pune for the final evaluation.

2. The entries will be judged and will be selected on the basis following criteria:
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Alignment to Name and overall theme of Pune Model School/Pune Model Primary Health
Centre

Creativity

Originality

Simplicity

Inspirational element

The decision of the Selection Committee would be final and binding on all the contestants

and no clarifications would be issued to any participants or any decision of the Selection
Committee.

Gratifications:

The best entry will be rewarded with a prize worth Rs. 10000 and a Certificate.
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Terms & Conditions:

©
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This competition is open to all the citizens of India.

The competition is hosted by the Pune Zilla Parishad

Please note that the Logo design submitted must be original should not violate any provision
of the Indian Copyright Act, 1957, and must not infringe on the intellectual rights of any third
party.

Logo must be bilingual (Marathi and English).

Participants can take part in the contest by emailing their entries by emailing their logo and
detailed logic and explanation of rational and creative thoughts in a word doc. (Please write
name along with contact details)

One participant shall submit only one entry. Multiple entries from the same entrant will not be
considered and will be rejected.

Once submitted for the competition, copyrights of the logo will solely be with Zilla Parishad,
Pune.

The entry should not have been previously published in any print and digital media.

The entry must not contain any provocative, objectionable, or inappropriate content.

The winners have to share their consent to the use of their names in any publicity carried out
by Zilla Parishad, Pune.

The winners will be declared either through email or by way of announcing their names on
website/social media handles of Zilla Parishad, Pune.

There will be no notification to participants of entries not selected as winners.

Zilla Parishad, Pune reserves the right to reject any entry, which it does not feel is suitable or
appropriate or which does not conform to any of the conditions listed above.

All disputes/legal complaints are subject to the jurisdiction of Pune only. Expenses incurred
for this purpose will be borne by the parties themselves.

Zilla Parishad, Pune reserves the right to cancel or amend all or any part of the Contest and/
or the Terms & Conditions/ Technical Parameters/Evaluation Criteria and withdraw the
activity at any time. The participants are solely responsible for keeping themselves updated
regarding the same.

Any changes to the Terms & Conditions/ Technical Parameters/ Evaluation Criteria, or
cancellation of the Contest, will be updated/ posted on the MyGov platform.

Entries must be made by the closing date and in the manner set out in the contest terms and
conditions. Failure to do so will result in disqualification.

Zilla Parishad, Pune accepts no responsibility for any damage, loss or injury of any kind
suffered by any participants in entering the contest, including as a result of any participant
winning or not winning any prize.

Plagiarism of any nature would not be allowed.

The winner shall be required to provide the original open-source file of the designed logo.
The content must be original and should not violate any provision of the Indian Copyright Act,
of 1957. Anyone found infringing on others’ copyright would be disqualified from the
competition. The government of India does not bear any responsibility for copyright violations
or infringements of intellectual property carried out by the participants.
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