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vkl IHho dk bxkl dh cgr cgr c/kbA e BHh
mRrjk[k.Mokfl ;k dk 1gtM d bl HUnj ykdio
bxkl 1) gkind “itkdkeuk, ,o0 c/ikb nrk gA iHk |
dieuk g fd ;g 10 BHh In”kokfl ;k d thou e

1[{] Bef) ,o0 [Kkgkyh yk,A

ijEijk,l ,0 ILdfr cgr egRoi.k gA ge viur
jEngkvk] gifr fjoktk] BLdfr dk tkuuk vij
Be>uk gexkA mudk BEeku djuk gkxkA gekjh BUnj

ijEijivi e Dok xgjko rfk fotu g bldk Te>uk
ghxkA b1 u:h ib<h ok H crkuk ghoxka

gekjh vuBh 1jEigk,l ge Dejlrk dh wvij vy
thkrh gA ge vkil e tiMrh gA ge viun €Mk dh
vkj y tkrh gA




gekjh 1jEijk,l ,o0 ILdfr gekj iotk dh nu gA
blg vix rd y thuk gekjn ftEenkjh gA viu
1jErjkvk ,o BLdfr dk Bj{k.k rFk vxyh 1i<h d
Bkruk Ho cMk egRol.k gA nfu;k dk Hh 1rk yxu
pkfg; fd gekjh Be) ijEigkvk d 1N fdruh Binj
lkp gA geljh 1jEIgk, ge ,d djrh gA gefjn
14; rk] BLdfr dk viyn bfrgel blgh e gA

dgk tkrk g fd e;knk 1:’lRre Hxoku Jhjke
14 o’k d ouokl d wkn vk;k/;k ykV] rk ykxk u
mud Lokxr e % d ni; tykdj nitkoyh eukbA
mRrjk[k.M d 1or; {k=k e ;g HBpuk nhikoyn d
X;kjg fnu ckn feyh rk ;ok d ykxk u ,dkn” dk
gh bxkl ;k nitkoyh euktbA bIl gekj 1gM dh
pukfr;k dk Ha 1rk pyrk gA
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tc ge viu R;kgk] mRIo viu 1fjokj] xko
VK] viu yixk d cip e eukr g rk midh [k’
vk viun dh dkb Thek ugh gA viu R;kgkpk vkj
jEnjkvk dh ,d vyx gh Ix/hl egd gA wit
nfu;kk) d 1;vd bl nfku d fy, rjlr jgr gA
ge bl {i= e , bk mRd’V dk; djuk g fd nfu;ktkj
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d yix bl n[iu vi,A b1 mRrjk[i.M Global

map e Cultural Tourism dk ,d cMk Hub
cudj mHgxkA 1jn nfujk  gekjh  BLdfr]
1jERJkvk ,0 Xkef.k thou dk Te>XA

e> 1lurk g fd JT; Mk BkIn Jh viuy
cyuh th u ,d VvPNk Initiative fy;k gA og fINy
riu&pkj Tkyk 1 1kMh fty e viu i1rd xko e
bxkl dk R;kgkj viu tfjokj vkj xkokokyk d DKk
eukr gA ;g HH0 mRrpk[k.Mokfl;k d fy;
1).knk;d gA ejk n’k Vi nfu;kkj e jgu oky
mRrjk[k.M o 1oklh yixk B vujk g fd o H

viu ykdio viu xkok e euku dk m;kl djA
viuh €tk d Ik €Muk cgr vio”;d gA e> bl
fn”kk e mRrjk[k.M d ;okvk 1 cgr It mEein gA

e> v’k g fd mRrjk[k.M dh u;h 1h<h Reverse
Migration d fy; dk; djxiA o viu %) &xkok
e ¢ Innovation, Technology & Digital

Marketing d ef/;e 1 Local products based
Lojkxk) dk c<ku dk 1;kI djA mRrjk[k.M d
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LFkun; mRiknk ,0 gLrf’kYik dk Brand d :lk e
Jjkevh; 0 virjevh;  ckekgk e LFkfir dju dk
;K01 dJA

difoM&19 d nkj u ge viuh €Mk I €Mu dk
Ha ekdk fn;kA cgr 1 1oklh mRrjkfk.Mh ykdMkmu
d le; viu xo&%jk e ykVA o viuh tMk 1
tMA vec mudk gk 1) gh BQyrk fn[kb nri gA o
Entreprencurship rfk Micro Financing d el/;e
I VWNk dk; dj jg gA e Lo; ,B dN yikxk 1
feykA migku e> cgr iHkfor fd;kA e Jh vE;iky
flg 1jej € rFk 1"kr mfusky € dk fjol
ekoxku d fy; dk; dju gr fo”kk c/ikb nrk gA

T8/

15 uotcj dk fcjlk eMk € dh €t;Urh dk
tutirt; xkjo fnol d :-lk e euk;k €k jok gA
nfu;kk) e Icl xgjn vk Wnj LILdfr tuthkfr;k
Tribes di gA gekj mRrjk[k.M e Hb kulkjh]
HkfV ;K ckDRK| Jkth ,0 Fik: tutkr;k d ykxk u
viuh thor vij Wnj ILdfr dk cuk; j[k gA
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fo"kdj) twullky {= d wvir Iinj d¢Bdyk
hydMi: I cu %) vij efinj] wvkd’id iguko]
xir&Ixar] uk; vij Be) ijEijk, viuh ,d fo"kk
igpku j[krh gA

BkfFk; K]

D;k vii thur g fd gekj Ifud Bjgn 1j
D;k bruh onyrk vk Tkgl 1 viu dri; dk
ikyu djr gA D;kid o viuh tMk 1 €M gA o
viu ifjokj] xko] Fekt o JjkV I xgjkbo 1 €M
gA mudk rFk mud ifjokjk dk lekt e cMk
Iteku gA o bl ltelu d fy; tir gA

vkt cgr g vPNk vollj g ;g Rkpu dk
fd ge viu JiT; fo’kdj viu xkok d fy;
D;k dj Idr gA JiT; d fy; dN dju dk
1dYi yu dk volj Hh gA

gky gh e eu kMh rikk fVggh fEYK dk nj

fd;kA 1giMk d yixk 1 feyu dk vyx ¢
viffed wvubko gA 1gkMh xkok dh efgykvk d
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fkerk] yxu”kyrk] 1fjJde] fo’oluh;rk wvkj
fEEenkfj ;k vyx gh gA

ge mRrpk[k.Mokfl;k dh ckr gn vyx
gA ;of B xxk th ;euk €th fudyrh gA ;gk
dh ty| ok;] Rkp&fopkj] R;kgkj] 1jEnjk, ,d
vyX gh In”k n”k vk nfu;kkj e nri gA

,d clj tuh vir BHh dk bxkl dh gkind
c/kkb ,0 “tkdkeuk, A

t; fglnA



