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Founded in 1986, the National Institute
of Fashion Technology (NIFT) proudly
celebrates four decades of excellence-
standing tall at the crossroads of tradition
and innovation. Today, NIFT is recognised
globally as a benchmark in fashion
education, known for its commitment
to creativity, research, and academic
distinction.

At NIFT, learning  goes  beyond
the classroom. The institute fosters
an environment that encourages

experimentation, innovation, and critical
thinking. Ideas are nurtured, refined, and
tested through coltaborative processes,
always with the user at the centre. The
blends  appreciation  of
India’s rich traditions with cutting-edge
technologies, equipping students with
balanced and future-ready skills.

curriculum

Sustainability, ethics, and social
responsibility form the foundation of NIFT’s
philosophy. By integrating these values into
its pedagogy, the institute prepares young
professionals that are industry-ready and
also conscious of their role in shaping a
more equitable and sustainable future.

By joining NIFT, you become part of a
vibrant community and a proud Iegacy of
visionaries who continue to transform the
global fashion landscape. More than an
mnstitute, NIFT is a journey of discovery,
creativity, and lifelong Iearning.

Ms. Neelam Shami Rao
Chairperson NIFT
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As fashion continuously evolves, influenced

by wvarious factors from technology
advancements and socio-cultural norms to
economic conditions and environmental
concerns, the National Institute of Fashion
Technology (NIFT) takes the lead to
navigate through these challenges and
become the forerunners of the fashion and
textile industry. For the last four decades,
NIFT has continued to be the pioneer in
fashion education. Spreading its wings with
now 20 campuses pan India, the institute
has a thriving student community of over
15,000 and boasts of an alumni network of
more than 41,000 professionals worldwide.
NIFT’s consistent ranking at the national
level affirms its leadership position in the

different domains of fashion.

In today’s time, collaboration is the key to
driving the future of fashion, learning from
cach other and imbibing the best practices.
NIFT partners with reputed national and
international colleges for interdisciplinary
research and student and faculty exchange.
Further, with
leaders enable the institute to have strong

collaborations industry
ties and a myriad of opportunities for its
students. NIFT also plays a very important
role by contributing to India’s vast craft
sector, connecting students to artisans in
an endeavour to strengthen understanding
of the traditional skills and also providing
an opportunity to co-create with the
craftspeople to produce designs for the
contemporary market space.

FOREWORD

The revised curriculum at NIFT, effective
from 2025, lays strong emphasis on digital
innovation and sustainability, equipping
students with the know-how of the future
trends and making them responsible
designers who have the ability to adapt
to the growing needs of the industry. The
multidisciplinary curriculum with flexible
learning and customised pathways integrates
design, management, and technology
withinsightful real-time exposure through

industry connections.

I welcome you to NIFT. Step into our world,
where ideas spark innovation, traditions
are reimagined and collaborations create
a meaningful impact. Together, we make a
difference and carve the way forward in the
field of fashion.

Ms. Tanu Kashyap, IAS
Director General, NIFT
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The fashion world today is experiencing
rapid transformation, driven by technology;,
sustainability — imperatives, and  new
dimensions due to global connectivity.
Nurturing  professionals for such a
landscape demands an education that goes
beyond creativity, inculcating adaptability,
responsibility, and a forward-thinking
vision. The National Institute of Fashion
(NIFT) been playing

a leading role in the realm of fashion

Technology has
education and is committed to preparing
graduates who will lead the future of fashion
with insight and integrity.

NIFT’s revised curriculum embodies this
commitment. It brings together digital
practices,
cultural heritage in anintegrated framework.

innovation, sustainable and
Students are introduced to intelligent design
tools, material innovations, and systems
thinking, while sustainability is embedded
throughout the academic journey. At the
same time, profound engagement with
India’s textile and craft traditions ensures
that
students to participate in global discourses

learning 1s contextual, enabling

without losing sight of local identities.

The academic framework is layered to
include the major subjects that establish
strong foundations in design, technology,
and management; departmental electives
with
emerging fields and industry directions;

allow  specialised  engagement
and general electives broaden perspectives,
linking design with wider cultural, social,
and technological contexts. This structure
equips students with technical expertise but

equally fosters analytical thinking, empathy,

MESSAGE FROM DEAN

and leadership. By combining intellectual
rigour with an ethical foundation, NIFT
prepares graduates who are not only
skilled professionals but also responsible
changemakers.

The academic ecosystem at NIFT is
strengthened by its team of dedicated faculty,
adiverse and highly experienced community
whose work keeps the curriculum dynamic
and relevant. Collaborations with industry
and global partners guarantee a connection
between classroom learning and real-world
challenges and opportunities. As NIFT
continues to evolve, its mission is clear:
to provide an education that is globally
benchmarked, rooted in Indian heritage,
technically sound, and socially conscious.
For aspiring professionals, NIFT offers more
than a degree; it offers a transformative
journey into leadership, creativity, and
innovation.

Noopur Anand, PhD
Dean Academics
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THE
INSTITUTE

The
Technology is

National Institute of Fashion

a ploneering institute
and leader in the sphere of fashion,
which takes pride in having the ability
to integrate knowledge, traditional arts,
academic freedom, innovations in design
and technology and creative thinking to
continuously upgrade its curriculum to
address the ever changing needs of the
world

offering an Industry-Academia

interface that provides a leading-edge
learning experience for the students, helps
in building an intricate and profound
understanding about the industry and its

whereabouts.

NIFT marks itself as a beacon for many
determined and passionate professionals as
they get transformed to be the epitome of
torchbearers in the field of Fashion. The
National Institute of Fashion Technology
(NIFT), was set up in 1986 under the
Ministry of Textiles, Government of India,
and 1s a Statutory Institute governed by the
NIFT Act 2006. Academic inclusivity has
always been at the forefront in the expansion
plans of the institute. NIFT today has
unfurled its wings throughout the expanse
of the country through its 19 professionally
managed campuses. National Institute of
Fashion Technology provides a conducive
environment to its students from different
parts of the country to achieve their highest
potential through the programmes offered.
Since its very inception, the institute has
provided a firm foundation in fashion
education in the domains of Design,
Management and Technology to proudly
become synonymous with excellence in
fashion education in India.

The in-house faculty of NIFT is drawn in
from a distinguished group of intellectuals
who put forth a sense of dynamism
creating a pathway to effective learning.
NIFT regularly strengthens its academic
strategy with relentless efforts, making the
institute spearhead the driving force that
empowers and supports nation-building
whilst
enthusiastic youth with the world-class

providing energetic, keen and
fashion education that ingeniously blends
knowledge and critical independence and
creative thinking. At NIFT, we constantly
endeavour to guide the fashion scenario of
India and even take our vision to the global
levels. As is the requirement for any good
curriculum, the syllabus and modules are
reviewed regularly to meet the current and
future demands of an industry that thrives
NIFT

announces the Admissions 2026 with an

on transformation and change.

updated curriculum with enhanced creative
potential and flexibility truly ahead of the
era. The curriculum offers the concept of
Majors and Minors, deeping specialisations
within the programme, and a basket of
General Electives to choose from, leading
to individual and unique pathways.

This premier institute has always been
committed to excellence and brilliance. The
vision to embrace challenges and emerge
victorious while being the principal change
makers has only helped in setting the highest
NIFT continues to
strive to be nothing but the best, while

academic standards.

announcing admission for the new batch of
young enthusiasts in 2026.



OUR
VISION

We at NIFT shall offer, at all our campuses, a
learning experience of the highest standards
in fashion pertaining to design, technology
and management and encourage our
remarkably creative student body to draw
inspiration from India’s textiles and crafts
while focusing on emerging global trends
relevant to the industries we serve.
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OUR
MISSION

We at the National Institute of Fashion
Technology will:

¢ Provide a transformative educational
environment for talented young men
and women to nurture their inventive
potential and to acquire distinctive
skills valuable to self, industry and
society.

e Offer a stimulating, modernistic and
evolving curriculum that spans the vast
spectrum of India’s artistic heritage
yet remains firmly contemporary,
incorporating disruptive technologies.

*  Value and celebrate cultural and
individual diversity in our students,
faculty and alumni, always emphasizing
the power of fellowship.

*  Be a global leader in the dissemination
of innovative and project based
pedagogies in design, management
and technology for all facets of the
textile, apparel, retail and accessories
industries, through the promotion of
rigorous and cutting edge research.

*  Enable our faculty and students to have
intensive interaction with educational
institutions, fashion houses, start-up
hubs and corporations relevant to our
programmes.

* Bring forth graduates who stay
committed to exacting standards of
professional excellence and personal
integrity.
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THE
CURRICULUM

The curriculum at NIFT is conceived as a
versatile and future-oriented framework that
nurtures creativity, technological expertise,
business acumen, and cultural awareness. It
1s structured around Majors, Departmental
electives, Interdisciplinary Minors, and
General Electives, that provide students
with both depth in their chosen discipline
and breadth across related domains. Majors
form a strong core in a specialisation, while
Departmental Electives allow for deeper
engagement with emerging trends and
specialized knowledge. Interdisciplinary
Minors and General Electives broaden
horizons by encouraging

beyond one’s core specialization, providing

exploration

an ability to create unique career pathways
for every individual. The combination of
this multidimensional mix equips students
with critical thinking skills, professional
competence, and the ability to connect
ideas across fields. The curriculum is further
thoughtfully devised

transaction model and experiential learning

enriched through
initiatives such as the Craft Cluster Initiative,
internship, and industry-linked class room
and final graduation projects. The pedagogy
and industry addressed evolved curriculum
ensures that the students remain grounded
in India’s rich cultural traditions while also
preparing for contemporary challenges
faced by the textile and fashion industry.
Regular interaction with industry stalwarts,
business innovators and design professionals
through lecture series, Masterclasses and
Homecoming sessions with alumni are
integrated in the programmes to update and
prepare students of the industry practises.

To align with global directions and industry
shifts,
integrated across disciplines. These include

emerging domains have been
* Fashion, Lifestyle and Cultures explores
evolving lifestyles, consumer behaviours,

that shape
contemporary design. It brings together

and cultural narratives

studies in luxury segment, athleisure,
personal adornment, and heritage-driven
storytelling to create a balance between
the contextual and the contemporary.

¢ Material and Sustainable Innovation

focuses on new-age materials,
performance textiles, e-textiles, and
sustainable  practices. It promotes

material innovation and Al integration
while embedding circularity through
design for disassembly and responsible
systems thinking;

* Inclusive and Adaptive Design addresses
accessibility and adaptability in fashion
and lifestyle, foregrounding inclusivity for
diverse user groups and human-centred
approaches that make design meaningful
for all segments of society.

* Digital and Intelligent Futures engages

Al digital

immersive media, robotics, automation,

with generative fashion,
and smart manufacturing, reflecting the
growing convergence of digital platforms
and intelligent systems in shaping design
practice.

* Spaces, Ergonomics and Experiences
looks at design for environment and
experiences, integrating — ergonomics,
intelligent spaces, and adaptive reuse,
with a focus on balancing innovation with
human and contextual needs.

* Strategic
cultivates foresight and leadership through

and  Speculative  Futures
strategic design, business innovation, and
speculative practice, enabling students to
anticipate change, envision possibilities,
and lead future-ready enterprises.

This that NIFT
graduates and post graduates are not only
equipped with professional expertise but are

framework ensures

also shaped into well-rounded individuals
and lifelong learners. They are groomed
to think critically, act responsibly, and lead
meaningfully, making a positive impact on
industry and society alike.



THE PEDAGOGY

Academic Transaction

The pedagogy at NIFT is designed to provide
students with a holistic understanding of
subject, context, and environment, while
nurturing their ability to innovate and
adapt. Learning at NIFT blends contact
hours, studio practice, group work, and
self-study, ensuring an immersive academic
experience. The approach emphasizes both
learning by doing and learning through
reflection, thereby preparing students for
dynamic professional environments.

Interdisciplinary Minors

Students are offered a wide range of
interdisciplinary minors, enabling them
to broaden their knowledge base and
acquire diverse skill sets. These pathways
are designed to enhance employability or
create alternative career opportunities,
empowering students with greater flexibility
in shaping their professional journeys.

General Electives

An array of general electives—ranging from
physical activities and socio-cultural studies
to personality development and professional
cthics—form an integral part of the
curriculum. Taught by subject experts, these
courses foster curiosity, exploration, and
people skills, while instilling a commitment
to lifelong learning. Learning outcomes
are clearly defined at both the course and
semester levels, ensuring coherence and
measurable academic growth.

Integrated Assignments

To encourage synthesis of knowledge across
disciplines, the curriculum incorporates
integrated assignments. These assessments
are designed to test not only subject
expertise but also the student’s ability to
combine knowledge and skills from multiple
areas, reinforcing holistic understanding.

Continuous Evaluation
The evaluation framework at NIFT'is geared
towards nurturing creativity and innovation

while ensuring fairness and impartiality.
With its nuanced and flexible approach,
the system is capable of recognizing subtle
expressions of creativity while maintaining
rigor, transparency, and academic integrity.

Academic Mentoring

Each student is paired with an academic
mentor, in addition to subject mentors, to
guide them in identifying their strengths,
areas of improvement, and choices of
specializations or interdisciplinary minors.
Mentorship also extends to internships and
graduation projects, ensuring consistent

academic and  professional  support
throughout the program.

Industry Connect

The  curricullum  embeds  industry

engagement as a central component of
learning. Students gain structured exposure
through regular industry visits, participation
in exhibitions and fairs, classroom
modules transacted in industry settings,
mentorship under industry professionals,
and live projects based on industry briefs.
These opportunities ensure that students
are consistently exposed to professional
practices, market realities, and emerging
trends, enabling them to graduate with
the confidence and readiness to contribute
meaningfully to industry from the outset.

Craft Cluster Initiative

A distinctive feature of NIFT’s pedagogy is
the Craft Cluster Initiative, which provides
students with an immersive experience in
India’s rich craft traditions. The initiative
includes lecture-demonstrations by master
artisans and field visits to craft clusters,
allowing students to understand not only
techniques and practices but also the
socio-economic and cultural contexts of
craft communities. Students engage in co-
creation and design infusion for product
development, branding, and marketing,
thereby learning to balance respect for
heritage with the drive for innovation.



THE
FACULTY

Faculty at the institute articulates the
expertise & dynamism that inspires the
students to realize their full potential. NIFT
faculty builds critically engaged teaching
practices while testing its relevance through
a wide range of projects and contexts.
Students enhance their knowledge and
develop their talent by working with the
faculty on various real life projects gaining
invaluable knowledge, experience and
awareness on design application and
industry dynamics. In the recent past,
faculty &; student teams have undertaken
varied research and consultancy and
training projects.

NIFT faculty is the strategic enabler in
transforming the vision of the institute
into reality. Trained at some of the leading
fashion institutes of international repute, the
faculty brings to the classroom professional
capabilities, wide exposure and years of
hands-on industry experience. Engaging in
doctoral studies, the faculty is committed
to grow in their profession. The faculty
constantly upgrades their knowledge & skills,
creating a stimulating learning environment
for  students.Paper  presentations by
the faculty in the international circuit,
participation in seminars & symposia of
high repute, enable world class academic
discourse and knowledge transfer.

The strategy shaped by the faculty aims at
a distinctive ability to create an influential
research-intensive environment. Effectively
playing the pathfinder’s role, the faculty
pool is working towards enhancing the
research profile of the institute, fostering a
new generation of ‘leaders of the future’.
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PROGRAMMES
BACHELOR OFFERED

Bachelor Programmes
B.DES 4 YEARS

Bachelor Programmes
B.F.TECH 4 YEARS

MASTER

Master Programmes
2 YEARS

DOCTORAL
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FOUNDATION
PROGRAMME




The TFoundation Programme at NIFT
paves the way for the students as they
stand at the threshold of the domains of
Fashion, Design and Technology. The
education at NIFT, commences with a two
semester Foundation Programme where
the students are sensitized towards Design
and Technology fundamentals, enrich the
conceptual creative thinking and create an
awareness of the fashion business. Beyond
aesthetics and creativity, the Foundation
Programme also seeks to instill a sense of
social and environmental responsibility
in students. The evolved pedagogy for
Foundation takes into consideration the
notions of decolonization in design, Al in
Fashion and connecting the aesthetics of
the past to the future concepts.

The Foundation Programme emphasizes

students’ communication and

skills,
articulate their concepts with clarity and
The with
various materials and the study of general

honing

presentation allowing them to

persuasiveness. exploration
and material sciences enhances the basic
understanding and  appreciation  of
manufacturing processes which will lead to
smart product realization. The important
objectives of the foundation programme
are:

* To cultivate core design skills to enhance
their ability to conceptualise, visualise
and communicate ideas effectively

* To foster innovative thinking by pushing
boundaries and exploring designs that
resonate with contemporary trends and
future demands.

» To gain proficiency in digital tools and
techniques relevant to the design industry.

* To interact confidently with clients,
collaborators, and the wider industry as
effective design professionals.

¢ To
and

embrace  sustainable  practices

ethical considerations in their

design approach, shaping them into
conscientious designers with a positive
impact on the world.

The Foundation Programme equips
students with a holistic skill set and
mindset, empowering the students to
embark with confidence and a clear
vision in the dynamic and ever-evolving
fashion industry. The programme nurtures
aspiring fashion industry professionals to
become creative, skilled, socially aware,
and forward-thinking professionals who are
well-prepared to make a positive impact in
the design & technology landscape.

With a student centric approach, frequent
industry interaction and experiential
learning model, the foundation programme
cultivates an environment where creativity
flourishes, and ideas come to life. The
foundation programme for design students
offers a dynamic and immersive first-year
curriculum designed to unite all design
students in a shared learning experience.
The course aims at providing a diverse
exposure to empower the students with
fundamental skills and insights to become
a design professional.

The foundation programme for
technology students contributes towards
laying a strong foundation towards

the apparel industry, production and
latest The
programme prepares the students for the

technological innovations.
fashion industry manufacturing processes
and apparel production by apprising them
about textiles, data handling, garment
construction, engineering drawing and
fashion orientation. There is added focus
of Entrepreneurial Mindset & Awareness
along with Professional Communication &
Presentation Skills to prepare students for
the future.
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The Accessory Design programme in NIFT
1s distinct in its identity, shaping design
professionals towards a diverse domain of
Lifestyle products and accessories, which is
everchanging owing to the dynamic needs
of the human society and the innovative
advancements in materials and technology.
The programme focusses on integrating
societal needs for products with latest
technology, alongside sustainable solutions.
The department envisions to build socially
conscious designers and entrepreneurs,
ready to address the needs of the moment
as also the future Fashion needs of human
centered designs, to shape the nation and
create opportunities for a vast sector of
crafts persons and manufacturing sectors
of products that encompass personal
accessories to emerging areas for lifestyle
practices and products for the larger society.

In the four year journey, the students foray
into the world of traditional and industrial
materials, technology and practices to
develop an understanding and hands-on
skills for exploring applications towards
appropriate design solutions. With a
foundation in basic skills of design thinking
and expressions, embedded in the learning
on the roots of design evolution for products
in India and around the world, they learn
the nuances of designs related to jewellery,
watches, décor, bags, fashion accessories
and products, emerging design areas of toys
and pets, finding solution for geriatric needs,
health and wellness areas, activity and
adventure oriented needs, spaces, furniture
and fixtures and various other areas where
products support human actions. The
curriculum thus distributes the learning
experience through Majors, Minors and
Departmental Electives to provide direction
as well as multi-disciplinary knowledge

based on self options on preparing oneself
for multiple career opportunities. As the
world of Fashion Accessories and products
and highly diversified in terms of product
types, their purposes and market needs,
from luxury products to basic essentials, this
provides the confidence and expertise to
build one’s own career pathway by choice.
In addition, General electives provide the
option to probe other areas of interests.
Accessory Design programme integrates
traditional crafts into contemporary designs
as these crafts are integral to the lives and
practices of the human race. New age
materials and Technology and hands-on
skills in continuous lab based learning
allows the students to emerge into building
their own enterprises in future.

The curriculum of Accessory Design also
provides exposure to traditional Handicrafts
of India where the students learn through
Craft Research & Documentation and
applying through Craft Based Design
Project. The students are also taken to diverse
Industry for practical knowledge on the
systems and processes. NIFT also provides
scope for further enhance their academic
learning with exchange programmes shared
with Foreign Institutions of repute.

The Majors delve in honing the basic
understanding on designing accessory
products. These provide the essential
and most necessary components of
learning and understanding the essence
of product design, prior to focussing on
inter-disciplinary learning. Over the five
semesters, focus is placed on four Major
categories serving as broad umbrella to sub



category learning in different directions.
These subjects hold the key to evolving as
an Accessory Designer. The Majors provide
the Core learning in the Department. The
broad domains that comprehensively cover
the subjects are Research & Application,
Drawing & Presentation, Materials &
Techniques, and Design. Within this gamut
skill
students are to understand the evolution of

of knowledge and development,
Product Design and trends, Social design as
also emerging areas, developing their grasp
on adapting materials and technology with
presentation techniques, advanced and
smart manufacturing processes, designing
product ranges for day to day needs to niche
domains. Majors equip students to probe
deeply into the Why’s and How’s that make
a Design happen and serve its purpose with

fulfilment.

Accessory Design Department uniquely
positions itself in offering a dynamic bucket
of subjects to create versatile designers, since
the world of Products are highly diverse in
nature and is not bound by pathways or
specific domains. In order to cover major
areas as needed by market and users, the
curriculum looks into providing multiple
options to the learners to diversify their skills
in various emerging areas where products
are in demand now or with futuristic vision.
The elective categories are broad based to
bring in their fold all existing and new areas
of products as seen and likely to be, to cover
major areas where the need for products are
to retain the need for design .

These DEs equip the students to select their
choices from within the basket of subject
offered in respective campuses, as also try
their hands in multiple interest areas over
different semesters. Based on the subjects
learnt in the Majors , they can implement
their knowledge in these interesting and
emerging areas in Product Design. This
allows flexibility in learning instead of
streamlining the knowledge in a stipulated
pathway, and allows to explore and venture

into new design areas to identify one’s own
area of expertise. This is also cohesive to
the multi-disciplinarity expected by the
Industry where various design domains
are now merged and skillsets needed for
consumer and future oriented designs.
The DEs prepare the students for various
career pathways as also choosing their own
options.

The DEs can be opted over four semesters.
Each campus offers its own basket of
electives which can vary across batches
as these subjects are standalone and can
be carried with the majors for further
development of learning. The wide range
of subjects are broadly comprehended
under Products for Adornment, Products
wrt. Activity, Products in Spaces, and
Products and the User. This gives the scope
to the students to delve in areas which are
emerging as popular product domain for the
end user and the markets, as also integral to
the changing socio-cultural lifestyle of users
requiring supporting products.

The Department Electives thus support
design thinking and relevance of the
learning spanning over individualistic needs
for products to community centric products
that the contemporary world asks for. Thus
the electives span from Jewellery, Wearable
Fashion Accessories, Fashion Trims, Pet
Products, Toys and Game Design, Sports
& Adventure Accessory, Watch and
Chronology, Fixtures & Fittings, Indoor
Accessory Products, Outdoor Accessory
Products, Exhibition & Display Products,
Educational kits and learning accessories,
Human Centric Design, Products for
Specially abled, and Products for Wellness.
This initiates a student to explore in their
own areas of interest and work with multiple
design areas. The fast changing market
demands, and the new materials and psyche
of the users, bring in the aspect of dynamics
in the design of these products. These
subjects help in enhancing the personal
interest of the learner along with looking
into new areas of design where futuristic
scope of growth is seen.



CAREER PATHWAYS

Accessory Design  Department empowers the
students to handle and execute diversified design
needs to prepare their career choices with diversified
skills and dynamic thinking. They remain equipped
with manual and digital skills, learning on materials
and processes and empathy towards designing for the
society in contemporary and traditional way. Owing
to this, the career pathways range from Lifestyle
Product Design, Jewellery Design, Space Décor
Design, Personal Product Design, Design research,
Product trends, Set and Exhibition Design, Social
Design, Toy and Game Design, Wellness Products,
Sports and Adventure Product Design, Pet and
hobby oriented Designs, Fixture Design, Crafted
Product Design and various other design areas.

As they are guided through core Design Research
and Thinking and knowledge on Materials and
Technology, the students emerge as versatile
Designers and are able to understand the merging of
different design areas into comprehensive products
apart from focussed directions in designing,
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Interdisciplinary
Minors For UG

Communication &
Media Design
Graphic Design

Product Photography

Applicd Semiotics
Fashion Styling (Editorial)
Integrated Media Design

Interdisciplinary
Minors For PG

Styling and Display Design
Product Photography
Product Styling
Merchandise Display Techniques

FASHION
COMMUNICATION

ion
Fashi®
Creative®

Multimedia Design, UT/Ux
Web Design, Animation
Infographics

Portfolio Design

Advertising & Copywriting

Media
Design

Department

Electives

History of Design

Tlustration Techniques

Curation for Fashion

New Media Content

Public Relations

Game Design

Visual Culture Study

Data Visualisation

Moving Images & Editing

Story Telling & Narratives
Packaging and Environmental Graphics (Sustainable)
2D Animation & Motion Graphics



In the dynamic and ever-evolving world
of fashion, the Fashion Communication
design programme at NIFT stands as one
of the most cutting-edge, exciting, and
increasingly indispensable pathways within
the fashion, lifestyle, and media industries.
The significance of brand identity is
considered to be on par with the product
itself. With the continuous emergence of
numerous prét and luxury brands in the
Indian retail landscape, the need to craft
a distinctive brand identity has become
essential for achieving visibility and impact.
Fashion Communication plays a vital role
in enabling these brands to effectively
communicate their products, values, and
strategies, by providing them with a strong
and versatile platform.

The programme offers cohesive
course studies that shape the Fashion
Communication graduate as a Visual Design
Strategist, capable of providing integrated
solutions across the following major
pathways: Graphic Design, Space Design,
Fashion Creatives, Fashion Thinking, and
Media Design all tailored to the fashion,
lifestyle, and media industries. Graphic
Design prepares graduates with strong visual
design skills, emphasizing typography, grid
systems, colour, and composition to create
impactful communication strategies. Space
Design trains professionals to innovate
in spatial experiences, with expertise in
transforming physical environments into
functional, immersive, and comfortable
retail spaces. Fashion Creatives cultivates
sensitivity towards creating a visual language
through fashion styling, photography,
fashion writing, and image-making. It also

explores the emerging field of curation
styling, which, though at a nascent stage in
India, is in strong demand globally. Fashion
Thinking encourages exploration of cultural
dimensions that stimulate innovation and
critical reflection, enabling students to
articulate assumptions, value diversity, and
engage 1n collaborative problem-solving.
Media Design equips graduates to innovate
in media practices, with a focus on fashion
journalism, advertising, interaction design,
and new media design for the fashion
industry.

In addition to their major, FC students
have the opportunity to professionally
strengthen themselves by choosing three
Department Electives (DE) from a wide
range of areas, including History of Design,
New Media Content, Public Relations,
Mlustration Techniques, Moving Images
and Editing, Storytelling, Packaging and
Environmental Graphics, and Game
Design. These electives are designed to
broaden students’ cultural perspectives and
enhance their ability to work with both still
and moving images, with the overarching
goal of fostering short film- making and
creative media production. The New
Media Content course, in particular, equips
students to engage with diverse genres
of media, addressing industry demands
across platforms such as social media,
television, and OTT. This next-generation
specialization ~ prepares  students  to
contribute to the rapidly expanding fields of
animation, moving images, and curation for
fashion, while also building competencies
in public relations, game design, and media
innovation.



Fashion Communication graduates emerge
as dynamic professionals equipped to
deliver effective and financially viable
communication solutions for the fashion,
lifestyle, and media industries. With the
rapid digital revolution, the discipline has
expanded into new domains, requiring
students to master not only traditional
design skills but also human-centred
concepts and system design processes linked
with information technology. Modules
such as omni-channel (UX), interface
and experience design, sensory design,
augmented reality, virtual experience
design, and artificial intelligence have been
incorporated into the curriculum, as these
represent the future of fashion and retail.
This evolving landscape provides graduates
with infinite scope to explore and expand
their horizons in diverse areas such as
branding, styling, social media marketing,
photography, commercial fashion spaces,
UI & UX design, and visual graphics. By the
end of the course, students are well-versed
in knowledge, concepts, and skills, making
them versatile and industry-ready.

As a result, Fashion Communication
graduates are highly sought after by
leading companies and can pursue career
opportunities as Fashion Columnists,
Copywriters, Fashion Editors, Bloggers,
Trend Analysts, Film And Celebrity Stylists,
Visual Merchandisers, Web And UI/UX
Designers, Graphic Designers, Fashion
Photographer, Fashion Journalists, Fashion
Curators, Creative Art Directors, Cinematic
Photographers, Brand Managers, Al

Ethicists and Fashion Entrepreneurs.
Fashion Communication thus continues
to remain one of the most desirable and
future-focused design disciplines at NIFT.
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FASHION
DESIGN

Fabric Fundamentals
Embroideries & Embellishments
Dyeing & Printing

Indian Apparel

Couture & Pret

Craft-Based Design Project

.Value Addition
in Fashion

Interdisciplinary

Minors For UG

Fashion Expression
Fashion History
Fashion Drawing
Pattern Making

Garment Construction

Fashion Product Development

Interdisciplinary
Minors For PG
Film & Fashion Appreciation
Costume Design
Film Fashion & Image

Fashion Styling

Department

Electives

Systems & Sustainability in Fashion
Fashion & Celebrity Styling
Fashion Photography & Digital Documentation
Heritage Couture Women
Technical Textiles

Al in Fashion

Creative Pattern Making
Performance Clothing

Design for Film & Theatre
Denim Wear

Kids Wear
Digital Fashion & E-Commerce



Fashion Design has been the flagship
programme of NIFT and has contributed
immensely in shaping the India fashion
ethos and sentiments. The end-product
of education should be a free creative
individual, who can challenge circumstances
and adversities. The TFashion Design
department is a pioneer in envisioning this
and through its evolving fashion education
given to the economy a critical mass of
highly competent professionals in the area
of Fashion Design, capable of providing
leadership to the Indian Fashion Industry
and to enable it to compete better in the
global economy. The department in its
fourth decade of operation continues to
create a rich resource pool of multi-faceted
graduates who address the challenges of
this ever-changing dynamic industry by
leveraging the transformative capacity of
design in fashion and allied areas, creatively
and with immense responsibility.

The learning matrix that is offered to
each student to envision and develop
design abilities by participative interactive
learning, reflection and experimentation
make them discover their unique aesthetic
bent of mind. This original interpretation
balanced with real-world learning generates
fashion that addresses current human
needs with a future-facing vision. The
overarching objective of the department is
to enable integrated development of future
professionals who can aptly contribute to the
directional growth of the apparel industry
through a global outlook with an Indian
soul. This is achieved by a triple-pronged
approach  towards fashion education
through periodic dynamic
changes, technical experimentation and
collaborative linkages and real time
exposure with the industry.

curricular

With focus on the specific requirements
of the industry in couture, prét-a-porter,
exports, niche segments and handcrafting
sectors, the curriculum develops through
defined pathways through the third to the
eight semesters. The intense and dynamic
interaction between the industry and
academics provides requisite insight and
appreciation. Internship and industry
visits as well as realistic projects, seminars
and interactions provide opportunities for
students to appreciate and understand the
working of the industry.

The Fashion Design major subjects follow
pathways for sequential and seamless
learning to equip students with integral
knowledge and technical skills with focus on
current industry realities as well as emerging
sectors. IFundamental disciplines and
modern intersections introduce the basics
and progressively expand the boundaries
of Fashion Design. Creative ideation finds
practical expression through core subjects
that include design and illustration with its
digital representation, apparel development
with patternmaking, draping and garment
construction as core components, history,
Indian traditional and contemporary
fashion, and value addition in the domain
of Fabric Fundamentals, Dyeing Printing
and Embroidery along with apparel
merchandising sourcing and production,
fashion knitwear, business plan and soft skill
applicable for fashion industry segments.
Historical references, contemporary socio-
cultural issues and envisaged fashion futures
guide design expressions. A combination
of manual, technological and digital inputs
enable development of skill competencies
that are necessary to actualise designs in



different categories for specific market
Specialised  design  software
Creative  Suite
CLO 3D programmes support concept

segments.
including Adobe and
ideation and presentation
prototyping.  The
department has patternmaking, draping

techniques
along with virtual
and garment construction labs, art rooms
and multipurpose studios that facilitate
purposive learning outcomes.

In the final semester, the Fashion Design
students have a choice of undertaking
either industry-based Graduation Project
sponsored by export houses, retail brands,
designers, NGOs, or a Design Collection
based on a self-articulated brief. In addition,
there is an opportunity to undertake a
craft-based design collection sponsored by
the Ministry of Textiles. The graduating
collections are showcased in an annual
exhibition.

The Departmentoffers arange of specialized
subjects as Departmental Electives, three
subjects in each semesters starting from
Semester-IV to Semester-VII which the
students can opt based on their area of
interest. The subjects offer to the students
are Systems & Sustainability in Fashion,
Fashion and Celebrity Styling, Fashion
Photography & Digital Documentation,
Heritage  Couture-Women,  Technical
Textile, Al in Fashion, Creative Pattern
Making, Performance Clothing, Designing
for Film and Theatre, Denim Wear, Kids
Wear, Digital Fashion & E-Commerce

Design.

These subjects focus on understanding and
exploration in the areas of sustainability
as global imperative in context to fashion,
dynamics of celebrity culture and influence
on fashion media and society, digital
photography and video documentation in
fashion, ideation and creation of couture
garment components with a focus on luxury
and heritage textiles, technical textiles and
functional clothing and their applications

within the diversifying nature of the apparel
industry, Al in the fashion industry, covering
trend forecasting, design, production, and
marketing, creative and innovative pattern
designing

costumes for stage and screen, denim wear,

development, and creating
children’s wear and to incorporate the
changing demands of fashion marketing,
from traditional platforms to the emerging
means of communication in the age of

digital and social media.

Apart from the majors including Graduation
project and departmental electives, the
department also offers a mandatory
two weeks visit at Craft Clusters for the
understanding and conceptualization of
Indian tradition, culture and heritage in the
form of handloom and handicraft. An eight
week Industry Internship is offered to the
students to develop practical knowledge and
experience in the Industrial environment.
Several industry wvisits, workshops and
engagementsin the form of industry projects
and classroom projects, training and expert
lecture sessions from industry and design
houses are conducted for practical exposure

of the students.

The Fashion Design programme imparts
a spectrum of multidimensional inputs
to capacitate the graduating batch for
pursuing career options in accordance with
their aptitude and choices. Graduates find
employment opportunities with fashion
designers, in-house design teams of textile
mills, export houses, buying agencies,
retail sector, design studios in the couture,
bespoke and ready to wear segments for
women, men and children. Some of the
notable employers are fashion designers
Sabyasachi Mukherjee, Rajesh Pratap
Singh, Ritu Beri, Gaurav Gupta, Amit
Aggarwal, Suket Dhir, Manish Arora,
Rahul Mishra, Anita Dongre, Manish
Malhotra, Abu Jani Sandeep Khosla, Tarun
Tahiliani, Rohit Bal and others; export
and buying houses such as Shahi Exports,
Orient Craft, Span India, Modelama,



Li & Fung, Triburg, and Impulse; retail
sector employers include Reliance Retail,
Raymond, Aditya Birla Fashion and
Retail Ltd., Taneira, Landmark, TCNS,
Pantaloons, Good Earth, Blackberry. There
are opportunities with textile mills with
inhouse design labels such as Arvind Ltd.
and Raymond Ltd., and NGOs working
in the crafts sector. E-commerce platforms
like Amazon, Myntra, Ajio, Tata CLiQ) and
First Cry; trend forecasting companies such
as WGSN and Pattern bank, digital and
virtual fashion design consultancies offer
creatively challenging career options in the
area of all Apparel categories including
Functional Clothing.

The department strongly encourages
entreprencurship. While several graduates
have their own fashion labels, some also
branch out as independent fashion stylists
for individual clients, events and fashion
shows. Costume design for cinema,
television and theatre is another niche area.
There 1s scope for design consultants in
fashion and allied areas of exhibition design
and scenography, content writers, bloggers,
and freelance fashion illustrators. After
years of industry experience, some alumni
return to academics to pursue teaching,
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FASHION
INTERIOR

Interdisciplinary
Minors for UG

Fundamentals Interiors
Introduction to Interiors
Interior Visualisation
Interior Services
Vernacular Interiors
Contemporary Interiors

Interdisciplinary
Minors for PG

Primordial Interiors
Interior Evolution
Interior Representation
Retail Interiors

Department

Electives

Bespoke Spaces

Universal Design

Space Styling

Adaptive Reuse

Agile Spaces

Ephimeral Spaces

Luxury 4.0 & Management
Immersive Design



Fashion Interiors is the youngest programme
of NIFT. It would encompass design of
interior spaces with a focus on fashion
trends. It would blend a learning of interior
elementsin tandem with the fashion industry,
including textiles. Our graduates will be at
the forefront of shaping human interaction
with the built environment, fostering well-
being, functionality, and a deep connection
to aesthetics and sustainability.

The field of Fashion Interiors presents
diverse career opportunities for individuals
possessing  creativity, design  prowess,
technical acumen, and a fervour for
crafting aesthetically pleasing and practical
spaces. As the need for inventive and
sustainable design solutions expands, so
does the scope for skilled professionals in
this vibrant and fulfilling arena. With an
ever-evolving landscape, Fashion Interiors
adds a layer of prominence to fabric and
offers a platform for continuous growth
and innovation, where talents can thrive
amidst the challenges and opportunities
of today’s dynamic world. Embracing this
journey empowers individuals to contribute
meaningfully to shaping environments that
inspire, enrich, and positively impact the
lives of others. The vision of the course is
to cultivate visionary interior designers who
transform spaces into experiences. The
mission is to nurture students artistic vision
and technical expertise thereby empowering
Creativity through global perspectives
and sustainability. To equip the students
with the skills and knowledge to thrive in
the dynamic interior design industry and
become leaders in the field.

The course aims to shape the Indian fashion
ethos through entrepreneurs and designers
who would lead the industry through their

business acumen and creativity in interior
spaces. This is the first of a course in the
country and internationally offering a four
year undergraduate programme in Fashion
Interiors. The curriculum develops through
defined pathways from the second to the
fourth year.

The Fashion Interiors Major subjects
follow pathways for sequential and seamless
learning to equip students with integral
knowledge and technical skills with focus on
current industry realities as well as emerging
sectors. The course study envisages the
Fashion Interiors graduate as Interior Stylist
major capable of providing integrated
solutions, in the following major pathways
inclusive of Interior Design, Interior Project
Management, Colour Consultant, Craft
Decor Designer, Lighting Designer, Interior
Landscape Designer and Luxury. Fashion
Interiors aims to produce professionals
with the ability to innovate in the vast field
of interior space and equip them to do
an exciting job of transforming physical
spaces into functional and comfortable
experiences. This course emphasizes the
fashion sensibilities of interior designers
adopting trends in interiors, usage of
tensile with a focus on luxury. This
course emphasizes the pivotal role of
interior designers in enhancing human
well-being  through thoughtful spatial
design, promoting comfort, functionality,
and aesthetic appeal, thereby fostering
physical,
mental, and emotional health.This course
equips interior designers with the skills to
tackle real-world challenges by integrating
design  solutions. Through
practical applications and case studies,

environments conducive to

innovative



students learn to address diverse issues,
fostering their ability to create impactful
and sustainable interior environments. This
course highlights how interior designers
play a pivotal role in guiding individuals
sustainable

and organizations towards

choices. By emphasizing eco-conscious
design principles and strategies, students
learn to create spaces that prioritize
environmental stewardship and longevity.
A great emphasis is given on traditional
and contemporary styles through historical
references, contemporary socio-cultural
issues and envisaged fashion futures. A
combination of manual, technological
and digital inputs enable development of
skill competencies that are necessary to
actualise designs in different categories for
specific market segments. Specialised design
support concept

ideation and presentation techniques. In

software programimes

the final semester, the Fashion Interiors
students would undertake an industry-based
Graduation Project. In addition, there is
an opportunity to undertake a craft based
design collection of interiors sponsored by
the Ministry of Textiles.

The Department Electives are a Kkitty
of subjects which could be curated by a
student based on interest in each semester. It
encompasses subjects in the field of luxury
spaces and experience design. A student has
the choice to curate to focus on any of the
areas throughout the four semesters or could
curate a bag of mixed electives. ‘Luxury
Design’ addresses the growing luxury
segment in interiors in India. The course
over 4 semesters advances from Overview
of luxury in interiors with an incorporation
of Indian Craft Heritage. It cultivates an
understanding of luxury markets, heritage,
trends and nuances within the sector with
focus on design for the emerging and
affluent class of customers. The track on
Experience Design traverses the pathway
from multi sensorial experiences to design
inclusivity. Experience design in interiors
creates spaces that engage all senses,
making each space feel more personalized

and memorable. It combines functionality,
aesthetics, and user needs with an intent to
create emotional and sensory impact. In
incorporating the most relevant areas with
an eye to future opportunities, this pathway
creates added scope of employability for the
Fashion Interiors students.

Fashion Interiors graduates would emerge
as dynamic professionals qualified to offer
the most effective and financially viable
Interiors solutions for the fashion and
lifestyle industry and beyond. The fast-
moving digital revolution will provide
opportunities to Fashion Interiors graduates
to new disciplines that require students to
excel not only in traditional design skills
but also explore and design human-centred
concepts and system design processes linked
with
would be equipped with new material i.e.,

information technology. Students
experimental, combinations and futuristic.
As the flag bearer of the artisan community
one would add value through new designs
and enhance the market visibility of their
own community products. They would
thereby help the community to reach an
international market. Graduates would find
employmentopportunities as Interior Stylists
including Corporate, Retail, Hospitality and
Healthcare. Also in the arena as Exposition
Designer, Event Designer and Set Designer.
They could also be placed in managerial
positions as Interior Project Managers
and Design Directors. Another major
pathway would be as a Luxury Designer
or Craft Decor Designer. They could also
be placed as Lighting Stylist, Furniture
Stylist, Interior Landscape Stylist, Colour
Consultant, Exposition Designer and Visual
Merchandiser. These are apart from the
regular areas as researcher or educator post
industry experience.



Lll|

e WS N T R e ol S






Department of

DESIGN



Apparel Design Essentials

Pattern Making & Garment Construction (Womenswe.
Pattern Making &Garment Construction (Menswear) "
Patte:m Making &Garment Construction (Kidswes
Fashioning Sportswear “
Functional Apparel

Intimatewear Fashion
Zero Waste Fashion

KNITWEAR
DESIGN

Apparel Design
Techniques
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Design and Beyond e Y, g
Crafting Knitted Textiles 2% 0+% ), %,
Knit Innovations 0, g %}é’
Contemporary Knitwear “, 2 S
Circular Fashion in Knits e, 1 2, z/%
Knit Xpression 22, Tey 3
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Minors For PG

Knit Innovate:
An Active Vision
Appreciation of Knitwear

Introduction to Sportswear %
Khnitwear Spectrum %
5%
20
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Department

Electives

Trends & Forecast
Costume History

TFashion Draping for Knits
Stylised Fashion Illustration
Knitted Home Furnishing & Lifestyle Accessories
Sustainable Design

Knit Couture

UI/UX

Loungewear Design
Capstone Design Project
Visual Merchandising
Creative Pattern Making




Bachelor Programme

KNITWEAR DESIGN

“Threads of innovation, knitted into

Fashion Futures”

The Knitwear Design Department nurtures
specialised professionals for the fast-evolving
industry, spanning fashion,
apparel, and accessories. The program
blends innovation, creativity, technology,

knitwear

and sustainability, offering students hands-
on experience in every stage of knitwear
development.

Students gain exposure to a wide spectrum
of design—ranging from foundation
garments to outerwear—while working
with flat knits, circular knits, and advanced
computerised  knitting The
curriculum is enriched with inputs on the
latest global trends, Al-driven design tools,
and innovative methodologies, ensuring
graduates remain future-ready:.

systems.

Over four years, the department has built
a strong foundation in design thinking,
technical expertise, and market orientation.
Students are equipped to design across

diverse categories such as menswear,
womenswear, kidswear, activewear,
sportswear, leisurewear, and intimate
apparel.

With state-of-the-art facilities and industry-
driven learning, the Knitwear Design
Department shapes versatile designers who
can seamlessly transform ideas into fashion-
forward and sustainable knitwear products.

MAJORS

The students learn six major subjects,
one subject from the Department Elective
area, one subject from the interdisciplinary
minor area, one general elective subject and

one standalone / workshop subject in every
semester. The major subjects offered by the
Knitwear program across semesters cover
the broad areas of Creative Knits, Design
Studies, Apparel Design Techniques and
Fashion Knits / Textiles. Study and practice
of crafts are also given due importance in
all the semesters.

DEPARTMENT ELECTIVES (DE)
The Department offers a range of
specialised Electives each Semester to
choose from, namely Trends & Forecast,
Costume History, Fashion Draping for
Kanits, Stylised Fashion Illustration, Knitted
Home Furnishing & Lifestyle Accessories,
Sustainable Design, Knit Couture, Ul/
UX, Loungewear Design, Capstone Design
Project, Visual Merchandising & Creative
Pattern Making.

These subjects focus on understanding
trends,
and

current consumer
behaviour, forecasting
techniques to identify preferences and
trends in Knitwear fashion. Students
learn to interpret trends and apply them
to their design concepts for Knit Specific
Apparel & Accessories. By choosing these
subjects, students will gain a complete,
comprehensive understanding of designing
and developing designs for different market
segments, enabling them to identify trends,
create appropriate designs, and bring
their creative visions to life in the realm of
Khnitwear fashion.

analysing
fashion

Apart from the Majors and Department
Electives, the department also offers a
mandatory Industry Internship of 8 weeks
in any Knitwear industry to develop
practical knowledge in the industry. At the




end of the programme, the student has the
choice of undergoing a Graduation Project
of 16 weeks in the Knitwear industry or
to Design and execute a self-sponsored
creative Design Collection.

CAREER PATHWAYS

Career pathways for graduates of the
Knitwear Design Programme lead to
knitwear designer, print & graphic designer,
knitted fabric designer, design director,
fashion forecaster, brand heads, product
developer, fashion director, retail space
designers, quality controllers, buyers,
style advisor, entrepreneur, generative ai
designer, knitwear data curator, virtual
3d designer, fashion curator, Al-driven
product personalization specialist, knitwear
sustainability expert, ui/ux designer and
predictive trend analyst. Knowledge and
skill in knitwear fashion, along with the
learning from Inter Disciplinary Minor
and the Department Electives chosen, shall
further increase the scope of becoming
a multifaceted professional in various
segments of the fashion industry
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The  Leather  Design  programme
distinguishes itself as a unique programme
of study, cultivating sector-ready design
professionals and entrepreneurs poised
to shape the future of the all three major
fashion sectors - apparels, accessories &
goods, and footwear along the luxury
industries at both national and international
arena. With a resolute vision of contributing
to nation-building through design and
entrepreneurship, this programme places
design and luxury at its very core, prepares
students not only for prominent industry
roles but also empowers them to innovate
within the realm of hand-crafted products.

The curriculum comprises a harmonious
blend of knowledge, skills,
exploration, and practical application,
structured across four dynamic theme
Majors  where  in-depth
explorations of core specialisations are
addressed; Department Electives (DE)
offering flexibility to explore supplementary

creative

categories:

and advanced areas; Interdisciplinary
Minors (IDM) fostering cross-domain
synergy; and General Electives (GE)

broadening horizons beyond design.
Through this comprehensive framework,
students evolve into professionals capable
of seamlessly integrating tradition with
innovation, craftsmanship with technology,
and enthusiasm with entrepreneurship,
thereby creating a profound impact across
a wide spectrum in the industry domain.
Majors, DE, IDM, and GE and stand
alone subjects like craft based studies
(Craft Research and Craft Based Design
Project), Industry Trainings (Tannery and
Internship), and Graduation Project offered
to the students for comprehensive learning
of knowledge and skill bases.

The Majors constitute the cornerstone of
the Leather Design programme, providing
students with an essential synthesis of
material knowledge, product expertise,
creative exploration, technical mastery, and
real-time application. Spanning multiple
semesters, the curriculum unfolds through
Majors, progressing from foundational
concepts to advanced industry-ready
practices. The stream lays the groundwork
in design thinking, encompassing Design &
Fashion Studies, Design Methods, Design
Ergonomics,  Fashion = Merchandising,
and Entreprencurship, thereby equipping
students with the tools to imagine, analyse,
and innovate. They will know Women’s
Wear, Menswear, and Adaptive Clothing,
and enabling them to craft garments
that balance function, form, and future-
forward inclusivity. Focusing on flat and
fancy goods, small goods, bags, solid
goods, and adaptive products, this major
develops a nuanced understanding of
leather product design across various scales
and complexities.  Beginning with basic
constructions and progressing to complex
open and closed footwear, students also
explore adaptive designs, creating shoes that
merge innovation with comfort and style.
Through manual, digital, and Al-enabled
processes, students refine their creative
expression, culminating in a professional
design portfolio that showcases individuality
and technical prowess. In essence, the
Majors are creative odyssey, transforming
learners into sector-ready professionals and
design entrepreneurs who can shape the
future of the leather and luxury industries.

The majors provide a deep dive into
the heart of the craft, covering material



studies, process learning, tannery training,
craft cluster engagements, and industry
internships, thereby empowering students
with hands-on expertise across diverse
leather and allied domains. Together, these
Majors, supported by Department Electives,
equip students with a multi-dimensional
portfolio spanning apparel, footwear, bags,
accessories, and handcrafted products.
The entire journey culminates in the
Graduation Project, a capstone experience
where students craft self-driven, industry-
sponsored, or craft-based collections, or
pursue design research projects, reflecting
their chosen career pathways.

The Department Electives (DEs) comprise
of two distinct sets in each semester,
meticulously designed to provide students
with in-depth knowledge and enable them
to carve decisive pathways aligned with their
focused interests. The electives complement
core learning by adding advanced layers
of exploration in niche areas of design,
and

sustainability, luxury,

By engaging with these electives,

production,
retail.
students sharpen their specialised skill sets
and gain the ability to transition from core
design knowledge to advanced professional
expertise.

The DEs ensure that every graduate is
future-ready, industry-relevant, and capable
of shaping the evolving landscape of fashion,
lifestyle
students acquire the ability to visualise and

leather, and industries. Here,
create three-dimensional patterns directly
on the dress form, exploring fabric draping,
dart manipulation, and styling techniques
to craft garments with precision in both fit
and aesthetics. It also introduces students
to the burgeoning world of athleisure,
blending function with fashion. They will
study materials, ergonomics, and techniques
sportswear  products

footwear, focusing on comfort, mobility, and

specific  to and
the demands of newer lifestyles. A thorough
understanding of areas like Human Factors
in Design, Experience and Pleasure in
Product Benefit

Design, Specification,

Formal and Experiential Properties and
Evaluating Design will be learnt. They
will acquire practical knowledge of eco-
friendly, sustainable and user-centric design
to developing various surfaces and textures.
It will nurture a holistic design mindset,
integrating human factors, experiential
properties, strategies.
Students would engage with themes like

and sustainable
slow consumption, social wellbeing, and
eco-friendly practices, while
product upgrades, value addition, and
modern  sustainable design  processes.

Students will explore the world of luxury,

exploring

studying categories, materials, finishing
details, and emerging global trends. Apparel
Production Focuses on the industrial side of
fashion, teaching production management,
materials handling, quality control, costing,
and defect analysis. The students develop
advanced knowledge of luxury marketing,
brand philosophy, and retail strategies,
learning to apply Al-enabled tools for client
profiling, consumer trend interpretation,
and brand storytelling. Their learning
focuses on creating modern, immersive, Al-
enabled retail environments, exploring store
layouts, ambience creation, visual display
strategies, lighting, and signage.

The Leather Design programme at NIFT
is structured around Design and Product
Development as its core pathway, preparing
graduates to excel in all major segments
of the fashion product sector, including
garments, goods, and footwear, and also
in luxury products, and handcrafted
creations. In addition to this core pathway,
the curriculum incorporates three allied
pathways,  thereby  providing
students with a broader spectrum of

career

choices to align with their aspirations like -
Design Production: This pathway enables
students to master the processes, systems,
and technologies involved in production,
ensuring a comprehensive understanding
of the manufacturing process; Design
Marketing & Merchandising: By combining
creativity with business acumen, students
learn to shape consumer experiences and



develop a nuanced understanding of the
commercial aspects of design and Design
Communication: This pathway focuses
on expressing ideas, stories, and brand
philosophies through powerful visual and
digital narratives, enabling students to
communicate design concepts effectively.

INTERDISCIPLINARY APPROACH
IN CAREER PATHWAYS

These allied pathways are integrated into
the curriculum through Interdisciplinary
Minors, allowing students to experiment
across domains while aligning with their
personal strengths. By offering six fashion
product sectors and four dynamic career
pathways, the programme  provides
an expansive matrix of opportunities,
empowering each student to carve a unique
professional journey — whether as a designer,
innovator, entrepreneur, or industry leader.
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Bachelor Programme

TEXTILE DESIGN

From fibre to fabric, the design and
development of textiles is the key to the
business of fashion. The fast-paced activities
in the export and domestic sectors of the
Indian apparel and home fashion industry
demands professional textile designers who
can think ‘out-of-the box’ and yet adapt to
the challenging business environment.

MAJORS

The Textile Design Majors equips students
with the knowledge and hones their creativity
and understanding of design applications
for the industry. Weaving, print design, and
surface embellishment are the core textile
subjects, where both hand and digital skills
are imparted to the students for extensive
and versatile training. The Major subjects
build upon the integration of creative forces
of design with textile technology and also
keep in mind the historical, social, and
cultural contexts in which the designers
work today. Textile innovation and emerging
textile technologies are an integral part of
the Major. It offers ample opportunity for
students to create, experiment, and innovate
with materials. Alongside, there is also an
emphasis on learning specialised software in
order to explore digital and non-traditional
approaches to design, fabric structures, and
surfaces. The objective is to provide hands-
on experience through practical setups and
state-of-the-art technology. The department
boasts an array of studios including weaving,
textile testing, surface design, and CAD.

With the advent of Artificial Intelligence
(AI), students will also be introduced to
Al for Design, which will be integrated
across all aspects of the syllabus to enhance
processes and future-oriented
design thinking. Furthermore, the program

creative

includes exposure to entrepreneurial skills,
equipping students with the knowledge and
confidence to initiate their own start-ups
upon graduation.

The Majors will also introduce students
to  cutting-edge  innovations,
materials, and technologies in textiles,
while simultaneously sensitizing them
to sustainable textile practices, ensuring
they emerge as conscious and responsible
designers.

new

DEPARTMENT ELECTIVES

Starting this academic year, the Textile
Design program introduces Department
Electives—a dynamic addition to the
curriculum aimed at equipping students
with specialized knowledge in emerging
opportunities within textiles and textile-
allied fields.

These electives offer students the freedom
to deepen their understanding of core
textile areas or to venture into uncharted
technological
Whether a student chooses to innovate
within traditional disciplines like weave,
print, or surface embellishment—or explore
new, niche areas of the textile landscape—
they will have the opportunity to shape
their unique voice and identity as a textile
designer.

creative and territories.

Department Electives are designed to foster
individuality, research, and exploration.
They encourage students to experiment
with  Tech-led,  Avant-Garde,  and
Conceptual Design Projects, integrating
cutting-edge processes with critical thinking
and storytelling.




Through these electives, over the semesters
the students may engage with various
topics like Colour, Material and Finish
(CMF) — exploring sensory impact and
Trend Research
and Forecasting — understanding market

material innovation,
directions and cultural shifts, Curation and
Archiving — documenting textile history,
collections, and personal narratives, Textile
Storytelling — using narrative tools to
add depth and meaning to textile design,
Interactive and Smart Textiles — blending
technology and fabric for responsive design
or Craft-Tech Collaborations — merging
traditional knowledge with digital tools.

These electives are not only aligned with
industry advancements and global design
discourse but also serve as a platform for
students to envision their own path—be
it academic

research, entreprencurial

ventures, or roles in innovation-led

industries.

By the time students complete these
electives, they will have built a diverse
and personalised portfolio, demonstrating
their ability to push boundaries, question
conventions, and contribute meaningfully
to the future of textile design.

The Textile Design Students undertake
sponsored Graduation Projects in their
final year with the industry for a period
of 18 weeks to develop design collections.
The projects are sponsored by textile mills,
export houses, home and apparel retail
brands, designers or NGOs. The students
are also given the choice to undertake
self-sponsored or research projects.

The Graduation Projects culminates with
academic evaluation and the final showcase
of student’s work in an annual show.

CAREER PATHWAYS

The Textile Design Programme prepares
students for a wide range of careers in
the textile and fashion industry, including
roles in textile mills, export houses, buying
agencies, design studios, handloom and

handicraft cooperatives, NGOs, as well
as home and apparel retail brands and
online stores. Graduates take up positions
as Designers, Merchandisers, Buyers,
Managers, Home/Fashion Stylists, Trend
Forecasters, CMF (Colour, Material, Finish)
Designers, Textile Curators, Sustainable
Textile Specialists, Material Innovators,
also  work
independently as Entrepreneurs.

Design  Researchers, and

The Textile Design alumni are engaged

in collaborative and interdisciplinary
work with leading industry names such as
Arvind Mills, Welspun, Bombay Dyeing,
Madura Garments, Maspar,
D’décor, Trident Group, Samsung, W
for Woman, Biba, Satya Paul, Triburg,
Obeetee Carptes, Jaipur Rugs, Ratan
Textiles, Sarita Handa Exports, Shades of
India, Apartment 9, Blackberrys, Fabindia,
Jaypore, and with eminent designers like

Sabyasachi Mukherjee, Ritu Kumar, and

Portico,

Tarun Tahiliani, among others. Many of
our alumni have also emerged as successful
entrepreneurs, setting trends and making
significant contributions to the global textile
and fashion landscape.
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Bachelor Programme

FASHION TECHNOLOGY

(Apparel Production)

The Apparel and Textile sector contributes
significantly to the Indian economy. It
requires trained professionals handling mass
production for domestic and exports of
quality apparel products. This requirement
is substantially fulfilled by Department of
fashion technology (DFT) by offering a
comprehensive four-year undergraduate
degree program designed to train and
develop  industry-ready  professionals
equipped with the wunderstanding of
apparel business. The curriculum combines
fundamental conceptswithpracticalindustry
insights, fostering critical thinking towards
problem solving in the fashion industry. It
has a strong alumni base extending across
the world from the year 1988, facilitating
student interactions with illustrious alumni
presently holding positions at all levels of
hierarchy in the industry, from CEOs to the
entry-level executives, from family-business
scions to Start-up owners. The BIFTech
curriculum is forever evolving emphasizing
on adoption of new technologies that are
efficient and sustainable. Graduates are
prepared for diverse roles in the fashion
industry thus contributing effectively to the
dynamic landscape of fashion business. The
cutting edge technologies such as artificial
intelligence and IoT form an important
part of the BFTech curriculum.

Amongst many opportunities
available for the graduates are production
merchandiser, quality assurance manager,
product developer, merchandiser in retail
and e-commerce, supply chain manager,
sample coordinator and other similar roles.
As merchandisers in retail and e-commerce
and as category managers they drive sales
through market insights.

career

A significant number of graduates embark
on entrepreneurial ventures. Armed with
industry knowledge, a robust network and a
strong domain knowledge-base, students are
in a position to establish their own start-ups
in fashion. Some of the start-ups founded
by BFTech graduates include launching
clothing brands, companies dealing with
technical textiles, consultancy firms or
heading a technology companies that
provides I'T solution for an apparel business.

MAJOR

BFTech curriculum is designed to
provide students with a comprehensive
understanding of the fashion industry
through subjects

interdisciplinary

classified as majors,

minors,  department
electives. Majors are a series of mandatory
subjects,

technology, production planning, pattern

including apparel production
making, fashion marketing, sourcing and
costing etc. The program is supported by
state-of-the-art lab facilities that offer hands-
on experience in specialised machinery and
IT labs. The department’s electives are
designed to enhance students’ versatility,
offering exposure to diverse domains
including advanced apparel production
and technology. The program also offers
interdisciplinary minors (IDMs) allowing
students to take up subjects in other
departments such as Fashion Management
Studies,

Communication, Accessory Design etc.

Fashion  Design, Fashion
which fosters broader intellectual curiosity
and complements their core studies in the

Fashion Technology department.




DEPARTMENT ELECTIVES

Department Electives allow students to gain
advanced knowledge and specialised skills
in diverse areas of fashion, apparel, and
related technologies. Designed to provide
both depth and flexibility, these courses
enable students to customise their learning
based on career goals, combining technical
expertise, creative problem-solving, and
managerial competencies to meet the
evolving demands of the global fashion
industry. These include the following areas.

Digital Technologies and Fashion
Business

This category
of emerging technologies and business
strategies
Fundamentals  of

covers the integration

in fashion. Courses include

E-Commerce and
M-Commerce, Generative Al, Computer
Vision, ERP for Fashion Business, and
Web Technologies, alongside International
Business (Global Apparel Trade and Policy)
and Retail Management and Technology,
equipping students with digital proficiency
and market insight.

Apparel Production and Engineering

Focusing on manufacturing efficiency
and innovation, this category includes
Method-Time-Measurement MTM),

Robotics and Automation, E-Textiles and
Wearable Technology, and Apparel Quality
preparing
to optimise processes, adopt advanced
technologies, and uphold quality standards

ManagementII, students

in production.

Product and

Development

Fashion Design
This category builds creative and technical
skills for specialised apparel products.
Digital
Communication, Intimate Apparel and Fit

Courses such as Design and
Analysis, advanced garment construction
for contoured apparel and formal jackets,
Adaptive Fashion for Disability and
Inclusivity, and 3D Apparel CAD and
Simulation equip to design,
develop, and wvisualise products with
precision and innovation.

students

Industry Engagements
Through its
the
offers industry exposure to the BFTech

strong Industry tie-ups,

Fashion Technology department
students beyond classroom. The industry
engagements offer ample opportunities
to the
knowledge of products and procedures in

students to obtain practical
a manufacturing setup. After their fourth
semester, the students undergo two-week
textile industry internship in a textile
manufacturing company giving them better
understanding of the raw material and
textile processes that make up a finished
apparel product. After their sixth semester,
the students undergo an eight-week apparel
industry
companies producing high quality apparel
for International and domestic brands such
as Zara, H&M, Nike, Adidas, Ralf Lauren,
Levis, Allen Solly, Calvin Klein, Tommy

internship in  manufacturing

Hilfiger, Blackberry and W, to name a few.
These industry experiences are crucial
components of the curriculum as they allow
students to apply the theoretical knowledge
in real-world settings.

Some of the notable companies where
apparel industry internships are conducted
by the undergraduate students are
Aditya Birla Fashion and Retail Limited,
Europa, Texport Industries, Sri Krishna
Spinning Mills, Arvind Ltd, Shahi Exports,
Paramount Apparel, Laguna Clothing,
Radnik Exports, Richa Exports, Vamani
Exports, Matrix Clothing Pvt. Ltd etc.

In addition to this, practical experience is
also gained through regular industry visits
conducted during the semesters. Each
Campus invites illustrious alumni occupying
responsible positions in fashion industry
across the world for student interactions.

Outbound

In Semester 3, students undertake a 2-3
days outbound activity aimed at building
teamwork, leadership, and communication
skills. Through group tasks and outdoor
challenges, they develop coordination and
abilities

collaborative  problem-solving

essential for professional success.



CRD Visit

At the beginning of Semester 5, students
visit a designated craft cluster to engage
with artisans, study their practices, and
identify real-world challenges. This field
exposure enables them to propose and
develop practical solutions, fostering both
problem-solving skills and an appreciation
of traditional crafts.

Graduation Project

Final-year students in BFTech programs
carry out an eighteen-week industry-specific
research project, allowing them to work on
real-world challenges under the guidance of
a faculty mentor at NIFT and an industry
mentor. This is the culmination of the
four-year program focusing on problem
solving skills in areas related to operational
efficiency, returns reduction in e-commerce,
defect tracking in production, process
automation, data driven trend forecasting
etc. preparing them for successful careers in
a competitive fashion landscape.

CAREER PATHWAYS

The Apparel Production Technology
pathway, equips the students for various
roles in the industry such as production
plant
managers, Industrial Engineers, and Work

planners, production managers,

Study Managers, among other positions.
This
their skill set, making them valuable assets

comprehensive training enhances
in production and operations management
sectors.

The Apparel Production Management

pathway offers students a career in
merchandising and production, vendor
evaluation  and  selection,  quality
management, IT integration in systems,
and lean system management. Emphasis
on application of information technology
remains central to the program ensuring
that students are well-versed with the latest

tools.

The Apparel Product development
pathway develops a robust foundation in
the area of pattern engineering. Graduates
are prepared to take on positions such as
sampling room coordinator, technical audit
manager, fit analyst, production merchant,
product manager etc. Clear understanding
of products and processes gained in this
pathway also help open up many additional
avenues of career options for the graduates
in the e-commerce and retail sector.

Completing their undergraduate BFTech
program, the students either take up
placements in the fashion businesses or
opt for Master’s program at NIFT or other
universities in India or abroad or even
going for further learning opportunities in
premier business schools.

Student Exchange in International
Universities

BFTech students have an option to avail
seamlessly integrated Semester Exchange
or Summer training opportunities in
these
universities are: Saxion University of
Applied Sciences Netherlands, ENSAIT
University - France, STF -Switzerland, The

Royal Melbourne Institute of Technology

universities abroad. Some of

(RMIT), Australia etc. It provides a unique
international exposure to the BFTech
students. This time abroad often comes with
very little extra expenditure on tuition fee.

Furthermore, NIFT Sarthak scholarship is
available for BFTech students, this provides
an opportunity to the deserving students
with financial assistance to pursue their
academic goals with greater ease.

For all round development, the BFTech
students are encouraged to participate in
organised by
literary, sports, environmental and cultural

extra-curricular activities
clubs. They actively participate in the
annual and the inter-NIFT competitions
that promotes development of life long
networks and collaboration.
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Design Thinking
International Business
Data visualization
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Retail Technology and Management
Generative Al

Stichless Construction Techniques
Smart Textile Enabled Wearables




Master Programme

FASHION TECHNOLOGY

The two-year Masters of TFashion
Technology (MFTech) is the Post graduate
program offered by the Fashion Technology
Department (DFT) in NIFT. It is the only
department offering both an undergraduate
and a post graduate program. This unique
master’s program develops the practical
knowledge applying the theory in the field
of apparel manufacturing and fashion
supply chain. By adopting an analytical
approach through research in innovative
and disruptive technologies, the course
prepares the graduates to successfully take
up techno-managerial and operations
managers positions with  excellence.
The course is aimed at graduates and
technologists who are looking to diversify in
the field of fashion technology by providing
them domain knowledge of textiles and
apparel. Our alumni have consistently been
placed in responsible positions in leading
apparel manufacturing companies globally.
Many MFTech graduates are working
on R&D projects related to developing
innovative solution for fashion industry.

MTFTech graduates have made a mark in
this sector in managerial positions in the
field of production, quality assurance, retail
and e-commerce, supply chain etc. Some
graduates venture into areas of textiles
and material exploration. Graduates even
embark on entrepreneurial ventures. Armed
with industry knowledge and a robust
network, they make a mark in the field of
R&D, or are in a position to establish their
own start-ups thus contributing to the ever-
evolving landscape of fashion.

The MFTech
concepts learnt in classroom with the
practical industry exposure. It fosters
critical thinking towards problem solving in

curriculum  combines

the fashion industry. This is done through
subjects related to apparel production: 18
majors, 8 Department electives (DE), 3
Interdisciplinary Minors (IDM) over three
semesters. The students are also exposed
to the field of Indian handloom and
handicraft by way of a craft cluster study,
which takes place in clusters practicing
traditional crafts for one-week at the end of
first semester. This helps the students to put
into perspective technology usage at grass
root level for improving working conditions
for the weavers and artisans through
explorations in designing ergonomic
workstations for craftsmen, increasing
efficiency in supply chain etc. MFTech
students also undertake eight weeks apparel
internship at the end of second semester
that complements the classroom teaching
providing ample opportunities of practical
learning experience. This is in addition
to the regular wvisits to the renowned
textile and apparel manufacturing units,
testing labs, R&D facilities etc during
the semester. The program also provides
inputs related to entrepreneurship and
business plan development to encourage
willing students to explore the glorious path
of being an entrepreneur. In their final
semester, the students undertake eighteen
weeks of industry-based research projects
in the field of their choice to find unique
and innovative solutions for the business
problems in apparel manufacturing sector.
Thus, there exists ample industry exposure
opportunities for a MFTech students in the
form of a hands-on experience in the state
of art department labs at NIFT, industry
visits during the semester, industry based
apparel internships and research project
in the final semester together preparing a
future ready professional to take up techno-
managerial positions in the fashion industry.




It offers a stimulating environment to the
students allowing them to reach their full
their
towards situational analysis, supporting and

potential, enhancing capabilities
encouraging them to see, learn, practice
and build solutions. The MFTech program
introduces students to a gamut of new
processes and technologies that are required
for the conversion of fabric into quality
products for domestic or international

brands.

MAJOR
Major subjects
primarily deals with pattern engineering,
sewn products technology, apparel quality
apparel manufacturing

processes, textiles for apparel, apparel
merchandising, research methods and

in MFTech program

engineering,

techniques etc. These areas are identified
as those which will add to the overall
knowledge of the student focusing on the
fashion industry. Extra credit and knowledge
can be achieved by the willing students by
opting for floating major subjects. Some
of these floating majors are data science,
business statistics, metaverse for fashion,
intellectual property rights, e-commerce
and international business.

DEPARTMENT ELECTIVE (DE)

In semester II and III, students will select
one department elective subjects from
four different options. Each department
elective provides different aspect of the
industry. These electives are curated to
strengthen both technical and managerial
the

needs of the fashion, apparel, and textile

competencies, addressing evolving

industries.

1. Creative & Design Innovation in
fashion

Electives in this area nurture problem-
solving, user-centric thinking, and product
skills.
Design Thinking, Stitchless Construction

development Courses such as
Techniques, and Smart Textile Enabled

Wearables encourage innovation through

advanced materials, novel manufacturing
methods, and integration of technology
into apparel design.
2. Technology &  Data-Driven
Applications

This group of electives focuses on harnessing
technology for efficiency, automation,
and informed decision-making. Subjects
like Retail Technology and Management,
Generative Al, and Data Visualization
prepare students to adapt to Industry 4.0,
use Al for creative and operational tasks,
and interpret complex datasets for strategic

insights.

3. Business, Sustainability & Global
Perspectives in fashion

Electives here develop a comprehensive
understanding of business strategies, global
markets, and ethical practices. Courses such
as International Business and Sustainability
in Fashion Business build capabilities
for operating in international contexts
while integrating sustainable and socially
responsible approaches.

Industry Engagements
Through
Fashion Technology department is able

strong Industry tie-ups, the
to offer to its MFTech students extensive
industry exposure opportunities beyond
classroom teaching. This provides a
meaningful practical knowledge of the
products and procedures in the industry
where the students get placed after MFTech.
Some of the notable companies where
Apparel Industry internships are conducted
by the students are ABFRL Europa, Shahi
Exports, Paramount Apparel, Laguna
Clothing, Radnik Exports, Richa Exports,
Brandix Clothing, Silver Sparks Apparel,
SMPP, TYNOR etc.

In addition to this, students also get practical
exposure to the processes and specialised
industrial machinery through regular visits
during the semester to the production units
and R&D facilities. Experts from these fields
are also frequently invited for interactive
sessions with the students to share industry
trends.



MFTech students are also involved in
implementation of the consultancy projects
handled by the
department  giving unique
opportunity to work on real life problems.

Fashion Technology
them an

The master’s program also allows student
interaction with alumni from a rich alumni-
base of Fashion Technology department
occupying all levels of hierarchy in the
industry today, from CEOs to the youngest
executives, from company owners to the
young professionals.

Outbound
During Semester 2, students participate in
a 2-3-days outbound program designed
to strengthen teamwork, leadership,
and communication skills. Engaging in
group activities and outdoor challenges,
they enhance their ability to coordinate,
and solve

collaborate, problems

that form a

foundation for their future professional

collectively—skills strong

journeys.

CRD Visit

In Semester 2, students embark on a field
visit to a selected craft cluster, where they
interact directly with artisans, observe
practices,
intricacies of their work. The experience

traditional and explore the
is centred on craft research for sustainable
systems, encouraging students to identify
real-world challenges faced by the artisans.
Through this immersive engagement, they
not only develop practical and innovative
solutions but also cultivate a deeper
understanding and respect for age-old craft
traditions.

Graduation Project

As a capstone experience, final-year students
in in the MFTech program carry out
eighteen weeks of industry-based research
project in their last semester. These industry
sponsored projects bridge the academic
knowledge and their practical exposure
within the fashion industry. Projects are
typically commissioned by various business
enterprises, allowing students to work on

real-world challenges faced by the industry
along with an intensive R&D exercise.
During their project, students utilize the
knowledge and skills they have accumulated
their applying

innovative processes and developing new

throughout studies,
products under the guidance of a faculty
mentor and an industry mentor. This
serves as a culmination of their education,
preparing them for successful careers in a
competitive fashion landscape.

CAREER OPPORTUNITIES FOR
MFTECH GRADUATES

The Master’s program, MFTech provides
innumerable career opportunities to the
graduates. With specialisation in Smart
Factory, it builds and strengthens students’
capabilities to take up responsibilities as
Technology heads, R&D Personnel, Data
Analyst etc. in the area of automation,
technology,
research and development in machinery

application of information
and its usage, R&D in systems, data analysis
for the industry etc.

The Smart Garments specialisation offers
career options as product development
head, technical audit manager, fit analyst,
production merchant, product manager,

product engineer, R&D in wearable
technology; etc.
Students after this specialisation in

Operational Excellence join as heads in
production planning, production manager,
lean system manager, CSR mangers,
head of sustainability, quality managers,

industrial engineer, etc.

Textiles
MFTech students take up various positions

Technical specialisation  helps
in the exciting field of technical textiles and
products made thereof. Besides going into
areas of R&D, students can opt for careers
as technical textiles engineer, technical
textiles product designer, functional textiles
technologist, assessment engineer, etc.





























































































































































































































































































