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U.T. ADMINISTRATION OF DADRA & NAGAR HAVELI AND DAMAN & DIU, 

DEPARTMENT OF TOURISM, DAMAN 

 

SECTION 1 

NOTICE INVITING TENDER (NIT) 
 
 

Tender No. 5/235/DOT/DNH&DD/SAFIndicatorsdata/2021-22/388          Date: 10/09/2026 

 
1. The Department of Tourism, UT Administration of Dadra & Nagar Haveli and Daman & Diu 

intends to invite RFP to engage a survey agency for conducting tourism survey in the UT of DNH 

& DD. 

 
Sr. 

No. 

Name of Work & Location RFP/Tender 

Fee (₹) 

EMD (₹) 

1. RFP TO ENGAGE A SURVEY AGENCY 

FOR CONDUCTING TOURISM SURVEY 

IN THE UT OF DNH & DD. 

2,000 /- 45,000 /- 

 
2. Tender schedule is as follows: - 

 
 

1. Document Downloading Starts 10/09/2026 

2. Pre-bid Meeting 17/09/2026 (12:00 Noon) 

meet.google.com/gsm-qicp-phn  

3. 
Closing date and time for submission of 

tender and important documents Online and 

offline 

 
30/09/2026 (18:00 Hrs) 

4.  Tender opening date & time 01/10/2026 (12:00 Hrs) 

5. Presentation Soon after tender opening 

date, to be communicated 

later. 

 
3. Tender Inviting Authority: - 

 
The Director (Tourism) 

Department of Tourism, 4th Floor, 

Vidyut Bhawan, Kachigam, 

Daman, 396215. 

Phone: 0260-2250002. 

https://www.google.com/search?sca_esv=578400713&rlz=1C1GGRV_enIN753IN753&sxsrf=AM9HkKk5MZdf8PlDjLajbLAG8gsQm8a-uA%3A1698822419390&q=396215&stick=H4sIAAAAAAAAAONgVuLRT9c3zMgoyy0qLzB-xGjOLfDyxz1hKb1Ja05eY9Tg4grOyC93zSvJLKkUkuJig7IEpPi4UDTyLGJlM7Y0MzI0BQAS9Y6wUwAAAA&sa=X&ved=2ahUKEwjW-t_WnqKCAxWKamwGHTUNBzkQzIcDKAB6BAgcEAE
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SECTION 2: GENERAL NOTICE 
 

1. RFP through two tier bid system is invited by the Office of the Director, Department of Tourism, 

Daman District towards selection of a survey agency for conducting tourism survey and impact 

assessment studies for Events/Fairs/Festivals in the UT of DNH & DD. Interested agencies, may 

submit the bids. The survey agencies which are empanelled by the Ministry of Tourism will be 

prioritized. 

2. Eligibility / Criteria for selection of the agency:  

i. The RFP is Quality and Cost based selection. Selection committee will evaluate technical bids 

and based on the assessment of technical bids; financial bids will be evaluated. The technical 

evaluation will be on the aggregate of 70% marks. Technical assessment will be based on 

ideas, methodology, past projects and its presentation. On the basis of technical assessment, the 

financial Bid of the shortlisted agencies only will be opened. Financial evaluation will carry a 

weightage of 30% marks. 

ii. Authority reserves the right to make the appointment of the Successful bidder subject to 

such further terms and conditions as it considers appropriate in relation to the bid process 

and/or the provision of the Services. Authority shall not be obliged to give any reason(s) 

for the selection and/or rejection of any Proposal or any part thereof.  

iii. Authority reserves the right, at any time and in its absolute discretion, accept or reject 

Proposals (or to permit any bidder to resubmit its Proposal, such that Proposal fails to 

meet any or all of the Criteria and/or the Requirements), to pursue negotiations with any 

number of bidders, to withdraw from negotiations with any bidder at any time and to 

suspend, discontinue, modify and/or terminate the Tender process at any time. 

3. Scope of Work: The work has to be undertaken as mentioned below: - 

i. The agency has to collect the data on domestic tourist visitors and foreign tourist visitors on 

various destinations, their profiling, purpose, preferences, stay, spending, hotels occupancy 

etc. 

ii. The data shall be collected every month at following three points on sample basis:  

a. Major tourist destinations of the district 

b. Entry/Exit points of the district 

c. Accommodation units of the districts  

iii. The data from all three sources will be processed together based on set algorithm to arrive at 

the final outcome. The data shall be collected for all districts of the UT. The detailed tourism 

survey methodology as provided by Ministry is given at Annexure I.  
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iv. The successful agency has to visit the UT as and when decided by the competent authority 

along with officials of the UT Administration. 

v. The successful agency shall bear all the expenses related to their official/Team visits to the 

UT. 

vi. The successful agency has to apply all the elements/components during the preparation 

of the data as per Annexure I. 

vii. In the main phase, the following exercises/surveys/assessments will be carried out: 

a. In case of ticketed destinations, the number of visits has to be taken from the record of 

sales of tickets. 

b. In case of non – ticketed destinations, assessment of the total number of visits has to be 

made through manual counting similar to Phase 1. 

c. An investigator needs to be deployed at each of the entry points of the destination in 

order to manually count the number of leisure visits to the destination on the selected 

days/dates. 

d. Time Slot should be specific to the destination and should cover 

1. The entire duration during which entry is permitted in case of ticketed/ gated 

destination. 

2. The duration in which nearly all the visitors visit in case of a non‐ticketed /unrated 

destination 

viii. The turnkey project would also include any other work that may have direct or indirect 

 bearing with the said work and may facilitate the project in any manner. 

ix. Survey Schedule: The survey will be conducted during all the 12 months of the year at each 

selected destination carried out as per following dates (7 Days per month) as per list in 

Annexure II: 
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  The date and week on which important tourism event is scheduled to take place at the selected 

tourist destination will be positively covered. 

Destination profiling to be done for each destination inclusive of the Age of Tourist, origin, 

length of Stay, purpose of visit, and expenditure pattern. 

a. At Departure point of district: The survey of visitors at all exit points of district (as 

identified in the phase – I) at the tourist destinations have to be covered. The 14 days of 

the month on which this survey should be done are as follows: 

 

 

 

 

 

b. At Survey of Accommodation Units: The census list would form the sampling frame 

for the monthly survey of accommodation units. The accommodation units listed in 

Phase I will be grouped in the following categories: 

1. Classified hotels 

2. Other accommodation units. 

a) Having more than 20 rooms 

b) Having 10‐20 rooms 

c) Having less than 10 rooms 

 For the purpose of conducting the Accommodation Survey, all the classified hotels and 

10% of the units in each of the categories of other accommodation units will be selected 

by using circular systematic sampling method. Fresh sample would be selected in each 

month. From all the selected accommodation units, the following information about 

overnight visitors will be collected based on the records: 

a) Number of checked‐in (domestic / foreign) 

b) Number of room nights spent (domestic / foreign) 

c) Residency status of the tourists (within the state / within country/ outside 

country) 

d) Purpose of their visit etc. 

This information has to be collected in the 1st week of every month for the preceding 

month. 
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c. Following are the particulars of this survey: 

Sample size of visitors at district level: For the proposed survey, the sample size will be 

1000 per district per month. For a district, if in certain months these many samples are 

not available, the shortfall should be covered in next months. 

At UT of DNH & DD level, the sample size of 600 x 3 Districts for the survey at Tourist 

Destinations and 400 x 3 for the District Exit Points has to be maintained every month. 

Distribution of Sample Size among Tourist Destinations: The sample of 600 has to be 

distributed between the destinations (ticketed and non‐ ticketed) of the district. This may 

be done in proportion to the visitors at the destinations as observed in Phase I of the 

methodology. The sample proportion of domestic as well as foreign visitors is to be 

decided on the basis of their proportion observed in phase I or on the basis of data of 

ticket sales of previous day in case of destinations with differential tickets. 

Time Slots for the survey at a destination: Time slots should be such that they cover 

the varying visitor traffic pattern at a destination. For example, at some religious places’ 

visitors visit the destination in early morning and/ or late evening. Similarly, fairs and 

festivals may draw large number of visitors during late hours in evening. Time slots of 

the survey at each destination should be devised in a manner so as to capture the 

variations in visitor inflow. 

 

x. Event/Fair/Festival Assessment in UT of DNH & DD: The UT of Dadra and Nagar Haveli 

and Daman & Diu (DNH & DD) organizes various fairs, festivals and tourism events 

throughout the year through the UT Tourism Department, including the Daman Monsoon 

Festival, Kite Festival, beach-based sports and adventure activities, and other promotional 

events. These events play an important role in attracting tourists, increasing visitor 

engagement and strengthening the UT’s positioning as a beach and leisure tourism 

destination. 

In this context, the UT Administration proposes to identify and cover all major tourism-

related fairs, festivals and events conducted during the year, with an estimated 20 Event 

Day (Tentative Days: 10 Day for Monsoon festival,2 Day for Kite Festival, 5 Day for 

beach-based sports and adventure activities, 3 Days for Sea Food Festival) for the 

purpose of systematic data collection and impact assessment. 

  The assessment will broadly examine: 

• Tourist footfall and visitor profile during each event.  



8  

• Day-wise visitor trends and participation in various activities.  

• Tourist satisfaction and feedback regarding the event experience.  

• Participation in beach, adventure, sports and recreational activities.  

• Local business and livelihood opportunities generated during the events.  

• Performance of event infrastructure and facilities such as parking, sanitation, amenities, 

safety and visitor management.  

• Event promotion and outreach effectiveness in attracting tourists.  

• Overall contribution of events towards beach tourism and destination development in 

DNH & DD.  

• Identification of gaps, challenges and opportunities for improving future editions of the 

events.  

The study will therefore provide a comparative and evidence-based assessment of the 

performance and tourism impact of fairs, festivals and events, helping the UT Tourism 

Department understand their effectiveness and formulate strategies for making future events 

more attractive, sustainable and impactful for tourists, local communities and the tourism 

economy of DNH & DD. 

xi. The Competent Authority reserves the right to modify, change, accept or reject the work in 

totality or any part there of or cancel the project at any stage without assigning any reason. 

xii. The copyright of the work shall vest with the Department of Tourism, UT Administration of 

DNH & DD and it would have rights on the awards won, if any. 

4. Rates and Quotes 

a) The rates quoted shall be inclusive of all taxes and duties as applicable as per the law. The 

quoted rates shall be firm and shall not be subject to any change whatsoever. 

5. Opening of Tenders 

a) The Tender Inviting Authority will open the tenders at the specified date and time as 

indicated in the NIT. 

6. Tender Evaluation 

i.   A selection committee will evaluate the bidders on basis of Prequalification criteria on last 

date of submission. The qualified bidder’s, technical as well as financial bids for each event 

will be evaluated separately and the below evaluation process shall be carried for each event. 

The technical bids of all Tenderers will be opened first. The following evaluation criteria 

shall be used for each event separately. 

a. The technical evaluation will carry a weightage of total 100 marks with minimum marks to be 

qualified be 60 marks. After analysis of Technical Bids and presentation, the financial bids of 
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only qualified tenders will be opened. 

b. The financial score will be calculated as per the formula mentioned below: 

Financial Score = (LFB/F) *100 

Where LFB = Lowest Financial Bid and F = Quoted Amount 

c. Combined Technical & Financial Score (CTFS) with Weightage 70:30 will be opened. 

CTFS = Technical Score*(70/100) + Financial Score*(30/100) 

ii. The agency which scores the highest aggregate marks on the basis of cumulative marks 

obtained in technical bid and financial bids (after adding the scores from the technical, 

presentation and financial evaluation) will be awarded the contract for selection of a 

survey agency for conducting tourism survey in the UT of DNH & DD. 

 

7. Pre-Qualification Criteria 

1. The Applicant should be a legal entity in the form of private / public limited company or 

partnership firm (including LLP) or proprietorship firm or a Trust (registered under the 

Indian Trusts Act / similar acts) or a society (registered under the Societies Registration 

Act / similar acts) and should be in existence in India, for at least 05 years as on the date of 

publishing of the RFP and should have a valid PAN number. Also, shall be the Empanelled 

Agencies with Ministry of Tourism for conducting Tourism survey in State/UT of Market 

Research Division, Ministry of Tourism, Government of India.  Relevant documentary 

evidence such as Certificate of Incorporation /Registration / any other relevant document, 

PAN Card of Applicant, Details as per Form II, Letter of Empanelment for West Zone 

with Ministry of Tourism for conducting Tourism survey in State/UT of Market Research 

Division, Ministry of Tourism, Government of India to be submitted. 

2. The Applicant should have a Minimum Average Annual Turnover (standalone turnover 

exclusive of taxes) of Rs. 2.00 Crore (Rupees Two Crore), for last three financial years 

(i.e. FY 2025-26, FY 2024-25, FY 2023-24). Relevant documentary evidence such as 

Details as per Form III, Audited Balance Sheets and Annual Reports for the financial years 

to be submitted. 

3. The Agency should have Experience of conducting survey works for any State/ UT/ 

Government of India Departments/PSU's in last three (03) years. The Applicant must have 

completed one Impact Assessment research/study work of Tourism Organized Fair/ 

Festivals/Events, for any State/ UT/ Government of India Departments/PSU's in the last 

three (03) years. Relevant documents such as Details as per Form IV, Work orders/Work 

completion certificates etc. to be submitted. 
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4. The agency should not be blacklisted by any State/UT/Government of India 

Departments/PSU’s. Undertaking to be submitted. 

5. Mandatory Documents as mentioned as per section 3 point no 2. 

 

8. Technical Evaluation Criteria (Maximum Marks = 100) 
 

Sr. 

No. 

Evaluation Criteria Maximum 

Marks 

1. TECHNICAL CAPACITY OF THE BIDDER  

1.1 

Relevant Experience of conducting survey works for any State/ UT/ 

Government of India Departments/PSU's in last three (03) years shall be 

awarded marks as under: 

 

 

 

 

 
30 

Number of Projects Marks 

Minimum 1 Project 10 

2 Projects 20 

3 or more Projects 30 

1.2 

Impact Assessment research/study work of Tourism Organized Fair/ 

Festivals/Events, for any State/ UT/ Government of India 

Departments/PSU's in the last three (03) years shall be awarded marks as 

under: 

10 Number of Projects Marks 

Minimum 1 Project 03 

2 Projects 06 

3 or more Projects 10 

1.2 

Average annual turnover of Bidder: Minimum average annual turnover of 

last three financial years shall be awarded marks as under: 

 

 

 
20 

Average Annual turnover of Bidder Marks 

Minimum 01 Crore 10 

More than 1 Crore to 3 Crore 15 

More than 3 Crore 20 

2 PRESENTATION 

40 

 

 

 

 
2.1 

Presentation should cover the following in sufficient detail: 

a. Methodology for the survey work. 

b. Understanding of the assignment and experience in similar works 

c. Understanding of the tourism sector of UT of DNH & DD 
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9. Scrutiny of Tenders 

Unresponsive bids: 

a) The tenders will be scrutinized before further evaluation to determine whether they are 

complete and meet the essential and important requirements, conditions etc. as prescribed 

in the Tender Document. The tenders received, are liable to be treated as non – 

responsive and will be summarily ignored, if following documents are not attached along 

with the bid. 

i. Tender form not duly signed and stamped. (i.e., all the terms & conditions of tender 

document are acceptable.) 

ii. Tender is unsigned and incomplete in any aspect. 

iii. Tender validity is shorter than the required period. 

iv. Tender Fee not submitted. 

v. EMD not submitted. 

vi. Mandatory documents. 

10. Tender Validity 

The tenders shall remain valid for acceptance for a period of 180 days (one hundred eighty 

days) after the date of tender opening prescribed in the Tender Document. 

11. Award of work: Award of work against the tender is at the sole discretion of the Tender Inviting 

Authority. Proposal of the successful bidder would form the basis for future negotiations and lead 

to issuing of a Letter of Award (LOA). 

i. After selection, a Letter of Award (LOA) shall be issued in duplicate, by the Tender Inviting 

Authority to the Selected Bidder and the Selected Bidder shall sign and return the duplicate 

copy of the LOA in acknowledgement thereof. In the event of the duplicate copy of the LOA 

duly signed by the Selected Bidder is not received by the stipulated date, the Authority may, 

unless it consents to extension of time for submission thereof, cancel the LOA and the next 

highest-ranking Bidder may be considered. 

ii. The Tender Inviting Authority reserves the right to relax any of the conditions of the Tender 

Document if suitable bidders are not found due to exigency of situation. 

d. Innovative ideas for execution of the survey work 

e. In-house Team with relevant experience 

f. The agencies have to present the concept on the basis of the 

methodology as provided at Annexure I by Ministry. 

 TOTAL MARKS (1+2) 100 
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SECTION 3: INSTRUCTIONS TO BIDDERS 

1. Tender Contents 

The Tenders are to be submitted online at www.ddtenders.gov.in in 2-part bid system: 

a) Technical Proposal (signed and stamped RFP document with mandatory documents) | (Online 

on www.ddtenders.gov.in and Offline submission at the office of the Director (Tourism), 

Daman. 

b) Financial Proposal (Online Only) 

2. Technical Proposal (Mandatory Documents) 

The Technical proposal should contain: 

a) RFP Document (duly signed and stamped to be submitted along with physical bid document) 

b) Tender Fee in form of Demand Draft in favor of The Director (Tourism), Daman. 

c) EMD in form of FDR/DD from any scheduled commercial bank in favor Director 

(Tourism), Daman and payable at Daman. 

d) Complete Bidder’s Company/Firm Profile. 

e) Company Registration/Incorporation/Establishment certificate. 

f) Annual Turnover Certificate of last 3 consecutive years should be atleast Rs. 2 crore. CA certificate 

to be provided in this regard. 

g) PAN and GST Detail of the proprietors/partners. 

h) The bidder should not be blacklisted by any State/ UT Government of India – Undertaking. 

i) Concept for implementing the assignment along with proof of technical expertise. 

j) Other Mandatory Documents like: ITR of last three years, Audited Balance sheet for last 3 years. 

k) Please note that the scope of work mentioned in this RFP along with methodology of Ministry 

of Tourism enclosed as Annexure-I must be considered while quoting the financials. 

3. Right to accept / reject tender 

a) Tender will not be considered unless the tender documents are fully and completely filled in. All 

information that may be asked from a bidder must be unequivocally furnished. 

b) The Tender Inviting Authority reserves to itself the right to accept or reject any tender or reject all 

tenders without assigning any reason thereof, and without thereby incurring any liability to the 

affected bidders. The tenders shall be considered invalid and non-responsive for non- submission 

of any document stipulated herein. 

http://www.ddtenders.gov.in/
http://www.ddtenders.gov.in/
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4. Commencement of work 

a) The date of receipt of Work order shall be considered to be the date of commencement of work. 

b) The selected agency should visit the territory and conduct detailed research on various aspects of 

the Union Territory that can be used for execution of the said tourism survey work. TBL expenses 

should be borne by the bidders itself. 

5. Escalation of Prices 

a) The prices quoted shall be firm and shall remain applicable during the entire period of the 

contract till completion (including extension of time granted, if any) and no escalation in prices 

will be permitted due to increase in prices of materials, rise in labour prices or due to any other 

reasons. 
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SECTION 4: TERMS & CONDITIONS 

1. Bidders are strictly advised to go through all the documents in connection with this work 

carefully. 

 

2. The work shall be carried out in appropriate stages under the direction and supervision of the 

Tender Inviting Authority. 

 

3. The Successful Bidder shall not be entitled to any compensation for any loss suffered by him on 

account of delay in commencing or executing the work whatever the cause for such delays may be 

including delays in procuring Government controlled or other materials. 

 

4. The Tender Inviting Authority decision with regard to the material and the workmanship will be 

final and binding and any material rejected by the Tender Inviting Authority shall be immediately 

removed from the Site. 

 

5. Performance Security: The Successful bidder shall provide a security deposit of 5 % of total 

quoted amount in the financial bid which will be non-interest bearing and will be valid for a period 

of 12 months from the date of award of contract. The same will be returned after successful 

completion of the work by the bidder. The bank guarantee will be forfeited by the Department of 

Tourism, Daman in case the agency violates any terms and conditions of the tender conditions. 

6. Damage to Persons and Property 

a) The Successful Bidder shall indemnify and keep indemnified the Tender Inviting Authority 

against all losses and claims for injuries or damages to any person or property whatsoever 

which may arise out of or in consequence of the construction and maintenance of works and 

against all claims, demands, proceedings, damages, costs, charges, expenses, whatsoever in 

respect thereof in relation thereto. 

7. Compliance with the Law 

a) The Successful Bidder shall comply with all the bye-laws and regulations of local and other 

statutory authorities having jurisdiction over the works and shall be responsible for the 

payment of all fees and other charges and the giving and receiving of all necessary notices, 

and keep the Tender Inviting Authority informed of the said compliance with the by-laws, 

payments made, notices issued and received. 

b) If any conflict arises between the selected bidder and the Tender Inviting Authority during 

the period of execution or after completion of work, Hon’ble Courts of Daman shall have 

the jurisdiction and the venue of arbitration shall be Daman and will be governed by 

provisions of the Indian Arbitration & Reconciliation Act. 
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8. Payment Schedule 
 

 

1. 
1st installment of 30% of the 

total approved cost 

After conceptualization of the Initial Survey work 

for Phase II and inception Report. (one Month after 

the issue of Work Order) 

 
2. 

2nd installment of 30% of 

the total approved cost 

On successfully submission of Half Yearly 

Report of the Survey work for Phase II. (Six 

Month after the issue of Work Order). 

3. 

3rd installment of 40% of 

the total approved cost 

After successful completion of the Annual Period 

work with final reports and handing over of all 

sources, necessary documentation etc. to the 

organization or their authorized representative. 

after twelve Months 

4.  

Event/Fair/Festival Assessment 

Cost 

The final payment will be calculated on a pro-rata 

day-wise basis as per the actual duration of the 

event and shall be paid after successful completion 

and submission of the assessment report 

Note: 

 
i. Successful Bidder can claim the payment only after completion of the job against 

invoice. The selected agency shall be ready to take up work beyond the mentioned scope 

if felt necessary and asked by the Tender Inviting Authority and the Tender Inviting 

Authority shall give effect to such payment arising out of the additional work. 

ii. In case of the stoppage of work at the any stage, the payment shall not be paid after the 

cancelation of particular stage. 

iii. Payment will be done on actual basis as per items provided, installed and delivered. 

iv. Instruction Regarding Assessment Cost for Events/Fairs/Festivals 

• Bidders shall quote a common rate for assessment of an Event/Fair/Festival for up 

to 20 days. 

• The final payment will be calculated on a pro-rata day-wise basis as per the actual 

duration of the event and shall be paid after successful completion and submission 

of the assessment report. 

• Example: For a 2- day event, payment will be calculated for 2 days against the 

quoted 20-day rate. 

 
9. Scope of Contract 

The Successful Bidder shall carry out and complete the said work in every respect in accordance 

with this contract. 

a) The removal/re-execution of any works executed by the Successful Bidder. 

b) The amending and making good of any defects after completion. 
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10. Extra Work 

a) Should it be found after the completion of the works that some extra work has been carried out on 

due instruction from the Tender Inviting Authority, the price for such extra work will be 

ascertained on mutually negotiated terms. 

 

11. Duration of the Project: 

The duration of the project is for the period of One Year for Initial and the extension will be for 

the period of another one year after post-performance review with the approval of the 

department. 
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SECTION 5  

FORM I - TENDER FORM 

(For all the terms & conditions of tender document are acceptable to bidder) 

To 

The Director (Tourism), 

Department of Tourism, 

4th Floor, Vidyut Bhawan, 

Kachigam, Daman. 

396215 
 
 

Ref No. Dated : / /2024 

 
 

I/We, the undersigned have examined the above-mentioned tender document, including 

amendment/corrigendum no. , dated (if any), the receipt of which is hereby confirmed. We now 

offer to create and submit the services in conformity with your above referred document. 

If our tender is accepted, we undertake to perform the services as mentioned in tender document with the 

delivery schedule specified in the “Scope of Work” of tender document. 

I/We further confirm that, if purchase order placed with us, we shall provide you with a performance 

security of required amount in an acceptable form for due performance of the contract. 

I/We agree to keep our tender valid for acceptance as required in tender document or for subsequently 

extended period, if any, agreed to by us. I/We also accordingly confirm to abide by this tender up to the 

aforesaid period and this tender may be accepted any time before the expiry of the aforesaid period. I/We 

further confirm that, until a formal contract is executed, this tender read with your written acceptance 

thereof within the aforesaid period shall constitute a binding contract between us. 

I/We further understand that you are not bound to accept the lowest or any tender you may receive 

against your above-referred tender enquiry. 

We confirm that we do not stand deregistered/banned/blacklisted by any Govt. Authorities. I/We confirm 

that we fully agree to the terms and conditions specified in above mentioned TE document, including 

amendment/ corrigendum etc. if any. 

 

 

 

 

(Signature with Date) (Name and Designation) 

To Be Signed by the Proprietor / All Partners of the Firm / Directors of the Company under Its 

Common Seal 
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Form II: Format for Applicant’s Organization Details 
 

Sr. 

No. 
Particulars Details 

1 Basic Information of Applicant  

a) Name of Applicant  

b) Country of Incorporation  

c) 

Address of the corporate 

headquarters and its branch 

office(s), if any, in India 

 

d) 
Date of incorporation and/or 

commencement of business 
 

e) 

Applicant is a Proprietorship / 

Partnership or registered under 

the 

Companies Act. Please give 

details & enclose relevant 

certificates 

 

f) 

Details of Income Tax 

Registration: Enclose PAN and 

GST Details 

 

g) 

Ownership of the Organization 

(List of stakeholders/ members 

who own 10% or more stocks & 

 

h) List of current directors  

i) 
Other key management 

personnel 
 

2 

Brief description of the 

Applicant including details of 

its main lines 

of business. 

 

3 

Details of individual who will 

serve as the point of contact/ 

communication: 

(a) Name 

(b) Designation 

(c) Official Address 

(d) Official Telephone Number 

/ Mobile 

(e) Official E-Mail Address 
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Form III: Format for Financial Summary 
 

TO WHOM IT MAY CONCERN 

On the basis of Books of Accounts, Audited Financial Statements and other 

information provided by the management for the financial years mentioned below, this 

is to certify that year wise details for Turnover of (Mr. Company 

Name___________________________________________________) are as follows: 

 

 

 

 

 

 

 

 

Name of Authorized Signatory: 

Membership No :  

Date:  

Place : 

UDIN: 

Seal of Audit firm : 

 

  

FY - 2023 - 2024  

FY - 2024 - 2025  

FY - 2025 - 2026  

Annual Average Turnover 

of Last 3 Years. 
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Form IV: Format for Showcasing Experience 

 
 

 

 

 

 

 

 

 

 

 

Note: 

1)Add rows/column as required 

2) Each project profile has to be duly supported by documentary evidence from the 

client’s side 

like Work Order, Agreement, Completion Certificate. Applicants are advised to 

highlight relevant sections of the documentary evidence for quick reference of the 

Authority. Projects without evidence shall be rejected. Only eligible projects shall 

be considered for marking. 

 

  

Sr.No. Name of 

Project 

Client 

Name 

Duration of Project Project 

Value 

Status of 

Project 

(Completed or 

Ongoing) 

Start Date 

(DD/MM/YY) 

End Date  

(DD/MM/YY) 

1       

2       

3       

4       
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SECTION 6 FINANCIAL BID 

(To be Submitted Online Only) 
 

 

 
Sr. no Particul

ars 

Amount (Rs.) 

(inc. taxes) 

1. 

Engagement a Survey Agency for Conducting Tourism 

Survey in the UT of DNH & DD. 

Please take into consideration the entire scope of work 

and methodology issued by Ministry of Tourism. 

(Rate inclusive of taxes) 

 

2.  

Impact Assessment of Fairs, Festivals & Events in UT of 

DNH & DD. Please take into consideration the entire scope 

of work  

(For conducting the Impact Assessment of Fairs, Festivals 

& Events in the UT of DNH & DD, with the quoted rates 

applicable for a period of Approx. 20 Days for the 

required survey and assessment activities.)   

(Rate inclusive of taxes) 

 

 TOTAL COST (1+2) (in figure)  

TOTAL COST (in words) 
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ANNEXURE I 

TOURISM SURVEY METHODOLOGY 
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-End of Document- 
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ANNEXURE II 
PHASE 1 TOURISM SURVEY DESTINATION LIST 

District Wise Destinations for Phase 2 

Sr.No. UT Code District Name District Code Destination Name Attraction Type 

1.  

38 

Diu 38464 

Nagoa Beach Leisure 

2.  Gangehswar Mahadev 

Temple 
Spiritual 

3.  Diu Fort Heritage 

4.  INS Khukri Memorial Heritage 

5.  Dinosaur Park Leisure 

6.  Gomti Mata Beach Leisure 

7.  Khukri Vessel Museum Heritage 

8.  St Paul's Cathedral Heritage 

9.  Ghoghala Beach Leisure 

10.  Zampa Gateway Heritage 

11.  

Daman 38463 

Night Market Leisure 

12.  Namopath Devka beach Leisure 

13.  Moti Daman fort 

(Dominican monastery, 

Bom jesus chruch, Church 

of our lady of remedious, 

garden in front of DMC 

office) 

Heritage 

14.  Ramsetu sea fort and 

lighthouse beach 
Heritage 

15.  Nani daman jetty Leisure 

16.  Jampore beach Leisure 

17.  

Dadra & Nagar 

Haveli 
38465 

Om Nikhleshwar 

Mahadev 
Spiritual 

18.  Tadkeshwar Mahadev 

Temple (Bindrabin) 
Spiritual 

19.  Daman Ganga Riverfront Leisure 

20.  BAPS Swaminarayan 

Mandir 
Spiritual 

21.  Butterfly Park (Khanvel) Leisure 

22.  Balaji Temple (Silvassa) Spiritual 

23.  Dudhani Lake end point Leisure 

24.  Vanganga Garden (Dadra) Leisure 

25.  Vandhara Garden Leisure 

26.  Prakruti Parichay Kendra 

(Khanvel) 
Leisure 

27.  Lion Safari Leisure 

28.  Nakshatra Van and 

Joggers Park 
Leisure 

29.  Satmaliya Deer Sanctuary 

(Dapada) 
Leisure 


