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PRESENTATION ON ECO-TOURISM PLAN FOR STATE OF  
UTTRANCHAL 

INTRODUCTION : 

 Rich in boiodiversity. 

 6 National Parks, 6 Sanctuaries and 2 world 
heritage sites. 

 Conservation Reserve. 

 Mountains Peaks, Trekking routes, Camping 
sites, Bugyals etc. 

 CCF Eco-Tourism post created. 

 Center for Eco-Tourism and sustainable 
livelihood at chunakhan 

Eco-Tourism : ................................................... ? 

 Responsible travel to natural areas. 

 Conservation of natural areas. 

 Sustain the well being of local people. 

 

 

 



  

Goal : 

 Promotion of activates with low impact on the bio 
diversity, natural resources and local culture of the state 
while helping to create jobs and provide equitable 
benefits to local people on sustainable basis. 

Objectives : 

 To ensure participation of all stakeholders to 
develop partnership. 

 To provide information to stakeholders & 
local communities. 

 Low volume-high value. 

 Non consumptive Use. 

 Sustainability. 

 To attract niche targeted eco-tourist. 

 To develop interpretive facilities. 

 To develop infrastructure and facilities on 
sustainable basis. 

 To develop ethics and regulation. 

 To fix monitoring parameters, indicators etc. 

 

 

 
 



 

Strategy : 

 Benchmark study Present status. 

 Identification of natural resources. 

 PA’s (NP & Sanctuaries), wilderness, Mountain 
peaks, trekking routes, 

camping sites, Rock faces & cliffs, people, 
folkdances and festevals, 

handicrafts, Rivers, Local cuisine, Safaris etc. 

 Clusters development (must-should-could). 

 Development of Eco-Tourism product. 

 Identification of constraints. 

 micro Planning ( Site Specific ) SWOT Analysis. 

 Impact analysis (EIA & SIA). 

 Defining stake holders roles  Govt. Sector. 

  -- Pr. Sector. 

  -- NGO 

  -- LocalCommunities 

 



  

LEGAL FRAMEWORK : 

 Forests and environmental laws WPA, IFA, FCA, 
EPA etc. 

 Respect for local traditions and culture. 

 PPP model (GO to this effect in the state) 
FINANCING MECHANISM : 

Financial institution to finance private sector. 

Dovetailing with Govt. Scheme for infrastructure 
development 

Micro-Financing at village level. 

Subsidy to local enterpreneurs. 

Start up financing as loan, grants or aid. 

LEGAL FRAMEWORK : 

 Advisory body-State level. 

 Executive body-State level. CCF (Eco-Tourism)- 
CEO. 

 District level bodies. 

 Planning process at grass root level. 

 

 

 

 



 

MONITERING AND REVIEW MECHANISUM : 

 At State level. 

 At District level. 

 At Local level. 

 Fixing Eco-Tourism codes. 

 Defining monitor indicators. 

 Single window system. 

 Tourists Safety & Rescue Plan. 

 Interpretation and Awareness Plan. 

 Training and Capacity Building of local people. 

 Health & Sanitation Plan. 

 Waste disposal Plan. 

 Marketing & Publicity Plan. 

 Pricing & Quality Control Mechanism. 

 Fee Structure. 

 Micro Enterprise- Loges, Home Stays, Guides 
Potters. Tea Stall, Agri- Products. 

 Transport. 

 Art & Handicrafts. 

 Rental (Equipment & Vehicles). 
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1.a.4.8 
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1.a.6 
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1.a.8.6 

1.a.8 

1.a. 
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1.b.3.3 

1.b.3.8a 

1.b.3 
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1.b. 
1.c.1.1 
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Nursery
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Nursery
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1.d.10. 
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