Question Bank
HOME SCIENCE

UNIT-V
H7—pIVY (Assertion-Reason) (01 Mark)

Answer Options (3w fa&e( (for all questions)

(A) Both A and R are true, and R is the correct explanation of A.
A 3R R ST TETE, AR R, A FTET SATEAT |
(B) Both A and R are true, but R is not the correct explanation of A.
A 3R Gt TET €, afehet R, A T GET carear AT g
(C) Ais true, but R is false.
ATET g, olfehel R ITT &1
(D) A is false, but R is true.
AT g, fhel R TR &

QUESTIONS-

1.

Assertion (A): Hospitality management plays a crucial role in enhancing customer satisfaction
and organizational growth.

FYA  (A): ALY Yt FAgeh HJSe IR HIGaATcHS Jefe @l Foled H Hgeaqul
G GEIRGEICI

Reason (R): The departments involved in hospitality management work independently without
coordination.

FROT (R): 3MTALT Ja9T H AT AHET AT TFHaT & TadT T T FF A ¢

Assertion (A): The hospitality industry contributes significantly to the economy and
employment generation.

FUT  (A): HTALT 3T 3T 3R AR Folel A AgeaquT ANTET Sm &l
Reason (R): It encompasses multiple departments such as front office, housekeeping, food &
beverage, and marketing.

HROT (R): 3T the 3Hiha, gr3aeniter, @eg iR 97 qerd dor fJuoe 3 &3
faamer enfAer g &1

Assertion (A): The scope of hospitality management extends beyond hotels and restaurants.
YA (A): ITALT YT BT GO ol gical AR IERT do AT 8l g
Reason (R): It includes event management, hospitals, and airline catering services.

FRUT (R): STH Sdc HelolHc, 3TTAT IR TIeSA helRar Jarv & enfFer gl
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4. Assertion (A): Effective communication is essential in hospitality management.
FUA  (A): 3TALT YU H FHET TR 3TETH &

Reason (R): Poor communication among departments leads to operational inefficiencies and
guest dissatisfaction.

FROT (R): [3eT & dg @e TR FaTersT 3eTAanit 3R 3fafy 3may &1 SRt
FoIcT &

5. Assertion (A): Customer satisfaction is a key determinant of success in hospitality
management.

HYA (A): Agh HJSC MMALT Yot & Fholdl HT THT HRb ¢l

Reason (R): A well-trained workforce and adherence to service standards ensure high-quality

customer experiences.

FRUT (R): 3BT Rg I IRAf&AT FRITe 3R Jar1 AR 71 dreled 3T IOTST aTell
ATgeh [T AT I

6. Assertion (A): Consumer rights help in ensuring fair trade practices and protecting buyers
from exploitation.

FYA  (A): SYHIFAT ISR ASqeT R gAuw3t A FARTT el 3R THERT A
NYUT F IO H HAcE A 2

Reason (R): The Consumer Protection Act provides legal backing to safeguard consumer
interests.

HROT (R): 3THIFAT TETOT AT 39eierar @l &l &1 & v el THLdeT

Yalel LT gl

7. Assertion (A): Standardized marks like ISI, Wool Mark, and Hall Mark ensure product quality
and authenticity.

FYA  (A): HSTHING, TT A, §lcl Hh SHAT HeTehlehel Tgalel Teal 3cdre
ToTeer AR JTATORAT AT ad g

Reason (R): These marks are issued only after rigorous testing and adherence to specified
standards.

FROT (R): ¥ gt HoR qliefor iR HAfEse At & il & i & IR fohe
S 2l

8. Assertion (A): Consumer forums play a vital role in addressing consumer grievances.
FYA  (A): SUHIFAT HI IUHIFAT RbrIdl & FATT H HAgeaqul AT ama gl
Reason (R): They provide a platform for consumers to file complaints and seek redressal.

HROT (R): T 3TMFAN I RAPIT gof aet 3R FIR0T FHr #7791 =t & v s
AT UeTeT Fd &l
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9. Assertion (A): Consumer responsibilities are equally important as consumer rights.
FUT  (A): 3UeErar [SFAGIRET 3usiierar 3fUsRT & A € FAgcaqor g
Reason (R): Awareness and ethical purchasing decisions contribute to a fair marketplace.

HRUT (R): SERFhdT 3R Afas Tlig Ao fFsuer soR & Jeee o g

ggldadbedig g9 (Multiple-choice Questions) (01 Mark)

1. What is the primary significance of hospitality management in today’s world?
st @Y gfaar 7 nfaey gyauT F1 JAET Aged FAT §?
a) It ensures customer satisfaction only in luxury hotels.
Ig Shael AFer glcell H Ageh HfSe FAREd #ar gl
b) It plays a key role in economic growth, employment generation, and enhancing customer
experience.

Ig 3 geft, VSHIR Folol AR ATgeh IeTe7d Feld H Hgeaqul AT femar g
c) It focuses mainly on food preparation in restaurants.
g HAET T ¥ TERT # ol IR A W higd giar &
d) It is only concerned with managing hotel staff.
Ig hdd glcd % & Jaud & geiad gl
2. Which of the following statements about hospitality management is incorrect?
snfaey gaus & aR # Reafaf@d & @ Fla-ar 3= 907 B2
a) It involves managing departments like front office, housekeeping, and food & beverage. |
A the Hifthd, g3ahifter 3R @y va 97 gerd fasmet &1 gaue enfAd gl
b) It only applies to the tourism industry.
g Fael qesT 36T W o] gl gl
c) It is essential for maintaining service quality and customer satisfaction.
Ig QaT uTadr 3R ATgeh HIRE FA0 W & AT 3maegs gl
d) It includes event planning and accommodation services.

sHH 3dc ol AR 3EE Jare enfAe giar gl

3. Why is the front office considered a crucial department in hospitality management?
IfALT yausr A He Hifvw F vF Agcaqor R&smr w3t A= Smar 82
a) It is responsible for handling all financial transactions of the hotel.
g glee & T AT ol &l Forer & v [3FAgR gl

b) It directly interacts with guests, ensuring a smooth check-in and check-out experience.

Ig AEATAL & AT WY JTddid P &, orad 3eThl doh-3o1 3R dh-H13¢ YfchaT
IH Solchl g

¢) It primarily focuses on kitchen management.
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TE ATT T § WS gaue W HRa gar g
d) It only deals with maintaining hygiene standards.
g hddl TITHAT HAlelhl I FoIT0 (@ T JaOdT gl
4. Which aspect of hospitality management contributes the most to customer retention?
AEH FT qATC @A A IfaeT gaua F7 Fla-91 vgd ¥a@ IJfoF e ar
a) Cost-cutting in service departments.
dar fasment # awertd 7 Feldrl
b) Efficient waste disposal and laundry management.
TRl FHTRT AT IR Aozl Fae|
c) Personalized guest services and maintaining high service quality.
cAfFaerd IfAf¥ Farw 3R 3T Qar JorEdr §410 =
d) Strict rules for employees with no flexibility in service delivery.
HAARAT & T 3 TH, a1 7 I TA9T el |
5. What is the primary reason for integrating technology in hospitality management?
anfaey gaua & Jig@Ar F afde F FT T FROT F4AT 7
a) To eliminate the need for human staff in service sectors.
{aT 831 H AlTd FAANRAT HT HTGLTRdT FATCT FeAT|
b) To improve efficiency, guest convenience, and operational control. |
caTdr, Ay giaem 3R dares =01 &7 gurR =]
c¢) To limit customer engagement with the service providers.
QaT IaT3it & @A IqTgeh T AN A AfAT e
d) To reduce investment in infrastructure development.
gAY e & farg A A I A AT
6. How does consumer education empower individuals in the marketplace?
TOR # 3usFdT e AfFaal H FH quFd € §2
a) By making them aware of only branded products.
hddl SSS 3cUlal o aR H SATIEH Follh] |
b) By informing them about their rights, responsibilities, and decision-making strategies.
3o¢ 3oTeh JHTRRI, [FFACREr 3 Ao o 7 WEfaal & aR # giad #is|
c¢) By encouraging impulsive buying behaviors.
3% YT TG AT IO F T IR |
d) By limiting their purchasing options.
3oTehl WGRT & fderedl ol BfAT |
7. Which of the following scenarios best illustrates consumer exploitation?
farafaf@a # ¥ wia-d@ Rufa swear adwor &t gerd &2
a) A buyer comparing prices from different sellers before making a purchase.
Tle, ¥ vgel faffieet fashansit @ frAdr dr Jefar =

b) A company charging excessively high prices for essential goods without justification.
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Tsh Ul SaRT 3MaeTh T3 T 3cIfh AT agera, foar fredr s sror
&

¢) A customer returning a defective product and receiving a refund.

A6 SaRT YUl 3cuTe ATy el 3R SeTargdl Jred e

d) A consumer choosing a product based on standard certification marks.

3UHIFAT GART Alelsh JAUT el & MUR TR 3cd1e JeiaT|

8. What is the role of standardized marks like ISI, Hallmark, and Silk Mark in consumer
protection?

39SFAT FIETT H ITSTHITS, gl AR Row A% SN Ahiga Rt i Far
@ ¥

a) They indicate the product is expensive and luxurious.

d @ ¢ T 3cd1g A7 3R AR B

b) They guarantee product authenticity, quality, and safety for consumers.

d 3cUTe I TATTOTRT, a[utadr 3R 3usheansii & fav geam $i amd aq g

c) They are used only for promotional marketing strategies.

d &hael FaR fauure WwEfaar & faw 3uaer e s g

d) They are applicable only for imported products.

4 dael HATAA 3cdrel 9 ol 8l &

9.  Why is consumer behavior analysis important for businesses?
aarEl & fav suslFdr sqaeR faRawor F#4f #Ageaqet 87
a) To manipulate consumers into buying unnecessary products.
ITHIFATHT A IFATIIS 3cUTG TG & fav IR A & fav]
b) To understand consumer needs and improve product offerings accordingly.
3YSIFAT T STl T FASA 3R TSTIR 3cUIEl & 9§k FaAlel & faw]
c¢) To limit consumer choices and increase monopoly.
U fdsheul A AT 6 R THITRSR de & TaT|
d) To focus only on high-income consumers.
HId 3TT- dTel STHFAISN W LA Higd A & vl
10. How do Consumer Forums contribute to consumer protection?
3UNFAT AT IUHIFAT T H HFH ag & &
a) They act as platforms for consumers to file complaints against unfair trade practices.
d IUMNFANT BT I AR GABHT & @A Rprad gof el & fav v 74
el X &
b) They encourage businesses to charge higher prices for profit maximization.

3 IR H 3f8F o utd e & T I HiEd I F v weafRa s
gl

c¢) They replace the role of government authorities in market regulation.

5|Page



d 9o fAadEs # Wl ARt f i @ gfaeaiia a&d §
d) They restrict the rights of consumers by enforcing strict purchasing policies.

g T&d @l Al T N e SUHFASN & AHUSRT T AT L &

f713aa BVl 97 (One word/definite answer questions (01 Mark)

1. Define hospitality. / 32T &hr aRHATT |

2. Name one key department in hospitality management. / 3Tfa2d JaYl I Teh 97y ICE I
ERIEN
Identify the primary goal of consumer protection. / 3THIFAT TXETUT T UHY o8 &A1 g7

4. Mention one standardized mark used for product quality assurance. / 3c91¢ 0Tl ﬁﬁ%ﬁ
A & TIT GG Teh AlAhiehd [T &7 oo |

5. What drives consumer behavior? / 3UHIFdl SIGgR &l PiT FHTTAT FIAT %’r’

6. State one major consumer right. / STHIFT FT Th BLitc) HR FaASU|

7. Name a legal body that safeguards consumer interests. / 3UMFAT & fgdl $r I&T FeT
qTell Teh Flefeil HEAT T ATH TAST|

8. What is the role of consumer forums? / 3Tedr HIT $HT FAT Sﬂjﬁﬂ %’?

9. Identify a major challenge in hospitality management. / AT J&6T ST Th 97y ?:I)?‘ﬁ?‘ﬁ
ERIEN

10. Mention one responsibility of a consumer. / STHIFAT dT Th HFAGRT TAST|

3id o7y Scivig 97 (Very Short answer questions-02 Marks)

1. How does effective hospitality management contribute to customer satisfaction and brand
loyalty?

yorell snfaey gaue aeF wqie AR s fAver & F& Aererer A §2

2.  Why is coordination between different departments crucial in the hospitality industry?
HARY TR 35T # RAfees Rt § fig Fw-ag w1 T+ §2

3. How can technology enhance efficiency in hospitality management?

vigfarer snfaey gawsr & gatar & F@ Ter TFHA 87
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10.

What challenges do hospitality managers face in ensuring quality service?

Torgarqer dar gafRaa w= & anfaey yeauwt # fha gotfaat w1 e ww@r
IS &7

How does hospitality management influence the overall growth of the tourism sector?
snfaey vaue qdea & T FHT JEfT B F& wnRE Far

Why is it essential for consumers to be aware of standardized marks like IST and Hallmark?
IS 3R glaars S Ahiga fReal & R & susiaanst 1 Jeres gar 41
IIIF 77

How do consumer forums help in resolving consumer grievances?

3UNFAT AT IUNFAT NFIA F g FA A FE FEAAT FI 87

What role does consumer behavior play in shaping market trends?

TR ggfodl : MER &R F 3T qaeR F41 HfAw fAemar 32

Why should consumers actively participate in Protection Councils?

IYHFATHT HT WI&TOT IRWST F AhFT T @ AT FAT AT TiRw?

How can digital platforms be used to educate consumers about their rights and responsibilities?
RBfSee ewiE 1 3ualr suHFaEt F 39 FIRFERT v SFAeRE F IR A
Riftra s & o & fFar a1 w&var 32

org Farvig 97 (Short answer questions (03 Marks)

How does effective hospitality management contribute to customer satisfaction and brand
loyalty?

wordl ALy yaue aed wqfte AR w3 faser & F Qe dar B2
Explain how the coordination between different departments in hospitality management
ensures smooth operations.

anfaey gaua & Rffea Rt & & gaeay gare gaeaT B F@ gaad
FXaT 87

Discuss the impact of technological advancements on the hospitality industry.

vl garfa &1 anfaea 3g@lr @ 41 g7 93T B2

Why is staff training and development crucial in hospitality management? Provide examples.

anfaey geauer A T gfdaror AR e 67 Ageaqer 87 3ee0r dF wHAW|
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10.

Evaluate the significance of sustainability and eco-friendly practices in hospitality
management.

anfaey gaue & fRar 3R gAfawor-sregse yuisit & #Agca F1 Hedda |
How does consumer education empower individuals to make informed purchasing decisions?

sustierar e safFaat & gRa @lg vy aa & A F3 gaw gard 2

Explain how misleading advertisements can influence consumer behavior and decision-
making.

e s susiaar sgaer 3R Avhy & ufear &1 F@ gl &t g
82

Discuss how standardized marks (ISI, Wool Mark, Hallmark, Silk Mark) help in ensuring
product quality.

ARG fEe (IS, g AT, gladTs, RAed ATF) 3cq1g A qoraar gakaa w1
# F4 AqE A

How can consumer protection councils help in resolving consumer grievances?

39sFaT FX&T0T IREE IusiTar RNFmal § gaue # F§ Agg FT dFdl 82

In what ways can consumers take proactive steps to safeguard their rights and responsibilities?

3UNFAT 39 ARERY 3 SFAgRat 1 w8 & v afFT Fer F 31 gFd
¥4

d1E Gadig g97 (Long answer questions (04Marks)

How does effective hospitality management contribute to the success of an organization, and
what role do different departments play in ensuring customer satisfaction?

w1 ALy yaue fhd) Werssr Y Aherar A FH AerEH a1 g, IR fafde
fasmr amew wqite giaRaa = & Far s fAsma &

In the modern era, technology plays a significant role in hospitality management. How can
digital tools enhance customer experience and operational efficiency?

sryfaF gor # dig@fod snfaey gaue & Ageaqyt sffewr R 31 Bioe
3YHIOT AT HHT A T a1l F F{ 99T TFd 87

A hotel manager needs to ensure seamless coordination between different departments. Explain
how interdepartmental communication affects overall hospitality service.

UF gled yaus F At Ream § fv gaw aeaeaa galed Fx@m @ 2
sracfasmiy e anfaey dar & F¥ e w=ar

The scope of hospitality management is not limited to hotels. Discuss how this field extends to
other industries and its potential impact on economic growth.
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10.

HIfALT YaY FT SRRT Fad gicdl db AT 7 &1 Ta F & I8 a7 3=y
@ﬁwﬁhgm%aﬁtmﬂ?ﬁmwm#mmw%?

Compare and contrast the significance of front-office and housekeeping departments in
maintaining the quality of hospitality services.

anfaey Qarsit A AorEr FAC WS F Be-3HifRT AR gEEART Fuamt F Agea
dr g AR AT #X

Consumer forums and protection councils play a crucial role in safeguarding consumer rights.
How do they function, and what steps should a consumer take when filing a complaint?

3ustierar 79 3R w@aTor IR susEar wfFERT fr @ F Ayt A
Tl ¥ FY a1 W T3 RNFa goF G GHT 3UNFAT ) FiT § FH 3o
qIfgw?

With increasing consumer awareness, businesses are adopting ethical marketing strategies.

How can misleading advertisements be identified, and what impact do they have on consumer
behaviour?

ged! 3UNIFAT AR F TIY, FaAT Afaw fAuore AT rvar @ &1 aas
R7Tgat Fr gg=e Fq A 1 FHAT 8, 31K T 3TNFAT FaER B F4 T F9
-

How do standardized marks (ISI, Wool Mark, Hallmark, Silk Mark) influence consumer
decision-making? Discuss their role in ensuring product quality and consumer trust.

AhFA e (ISL o AT, gaad, Rew A1) 3usiiaar & fAoiy a6 aftkar
F F wnfaa w0 ¥ 3eg A e AR sestEar feaw gRea @ A
3 fReT 9 Tt

The government has introduced various initiatives to promote consumer education. Suggest

strategies to enhance consumer awareness and empower individuals against fraudulent
practices.

WHR F IYNFAT RN A Ferar e & v AfFT ggad i &1 3THFaT SATTRAT
dore 3t arEred gt F o FfFaal Fr gadd a9 F Qv wEhfaar
g

Explain the significance of consumer footfalls in determining market trends. How can
businesses use this data to improve customer engagement and sales?

TR ygfaal H fAuRa =@ & 39siFar FMaeEl F1 FA1 Aged 82 SHIAE 3
31 &1 39T Prgs F31@ AR s & gur & AT F@ = g9
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Case Study Based Questions

Case Study 1:
Hospitality Management Gy g mﬂ')
a5 ool & Ue URicy glca "Uelle T&" #H ATHAET H Jgadlel JaT &F & fav T
IS AT Yeelel Yool o] T 915 | gl H APt fasmr gia &, o & %e
Hifrw, TIEART, 75 U5 I, 3R AW, A e H FgRe gERTT N
Hecaqol AT o 81 & & &, fled o ol Faer ATsfear, FM FT gUaFHwm, AR
T Fat @ et aralt @diga S TRl gaist @ 39 gl
Questions (9):

1. 3nfazy gyaesT # fAd af [qHmel & AH Ja18v| (1 %)

2. TAd (Sustainable) FUTT AT Tl dl HY dgaX T o2 (2 HP)

3. Bled 9 1 IR 82 (2 )

Case Study 2:
Consumer Education and Protection (3U3terdar fyatm ik wwafor)

I3, T Ficlsl OF, o & & H TS Teh Al §iss THTCAII WIET| 3c9re gred
A & dIC, 394 BEce X Sl e & @y ¢ 9 38 AES FEAT ¥ Uh
foram, dr 3egial & 3ifae ™ (Final Sale) 1 391G a0 §U 38 Faoldl # SAFR
fGar W A 3uerar HWRTOT FhfHA! & dEd 3UHEFAT ORA A Red gof w7
ot fora
Questions (9):

1. Ia za RRUfa & Fla-la T af 3gHFAT ASRR JIRT HT TohdT &7 (1 HP)

2. 3UHIFAT BRA IUHFAT TET0T H AT A AT &2 (2 )

3. eifem fasp fe wed €2 (2 37%)

Case Study 3:
Standardized Marks in Consumer Protection (3Y30&FdT TI&TOT & FHH@I?‘I'FI' e

gl 3T eMET & T Aot & IMWOT TS aTEdT ATl 3FHRT TS TE6A o 3H FAAT
f 9EFAT (authenticity) glARTa & § AT & QAT aAWHRFa Rea aeg
&@e ARV 36 F$ gFE w1 AN TR 3R dwn B Fo 7 7w Rew dgg ar ik
$T H el AR SAPRT UIcd FA F d, 304 T Fad o foar ik sfa
YHTUTT aTel 30T &1 &
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Questions (9?T):
1. 18T @ Fi & NI Ted AT HisT AT AlAhlhd et S@=1 =@1ieT? (1 3/%)
2. YAl 3cUle Wled AT HleTehlehe g STIT FaT Agcaqul 82 (2 3Heh)
3. YAOT® AFS Regl &1 w1 acd 82 (2 HP)

%k % %k % %
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